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Questiors posted in asouth Asianadie® (| i v i n g FaceboolCgeoupgn ®at §, )

2019
1. Have you or someone you know associated white skin tone with being beautiful?
2. Any biasness in our society witnessed based on skin tones? (Job/marriage

prospects €t)

Lol this has happened to me umpteen times.... we're 2 sisters, n my younger sister is super
fair....like milky white, she's taken my moms complexion and my complexion is normal
wheatish. | have had so many aunts and so called family friends ask mgmnoenwhy |

m not fair like her and give tips to improve my complexion. My MIL was here n she was
adamant on scrubbing my 4 month old daughter face lveitanand turmeric paste daily

to improve her complexion (I have 2 kids...604al son who is fair just like my mom n sis

n now 13 month old daughter whose complexion is like me!) So my mil was super
concerned why my daughter is not fair and how to improve her skin color and even said
stuff like ladkiyan gori hi achhi lagti hai @ (MIL is motherin-law andtrangation of

Hindi words,besan is gram flouand last lie 6 s t r a,gidslloakigood anly wlgen

fair). Replied by: Anonymousfrom Mumbai, India.

1 Introduction

There ardifferentideak of physicalbeautyin various parts afhe worl. TheEurocentric
beautyideak have remained dominant in the past century and shggest beautiful
womanto haveCaucasian features, light skin, slender body and straightAraiong
these ideals, light skin is a major parametet adecisive factoto judge the beautipr
thedarkskinned womemround the glob&Vomen arexposednoreto this beauty ideal
becausetheir outer appearance is far more closely examined in comparison to men
(Hunter 2012:1734) It is alreadytwo decades into the twentyst century,butfit h e
hegemonic ideal of the beautiful fair white wonfatill] remainsp ower f ul 06 ( see Wad:¢
2012, citedn Phoenix 2014: 98
Based on the aboveentioned assumptiort,is mostlybelievedthat if women are
lights ki nned, they are beautiful. One might have
darks ki nned wo ma ntbhedarkrcémplexion willgdisquddifg &vomanfrom
the beauty category. | t i nf er s tdark skin @mplexdomautorbasically
disqualifies her from being beautif(Drbe & Harris 2015: 181)Womenareconstantly
bombarded witlhunrealistc beautyimages both irlectronicandprint media. Such beauty
imagescause a sense of dissatisfactioth@womenabout their skircolor. South Asian
women, specificallfhe Indian women, are madevare of thesignificanceof light skin

from a very young ages indicated from the relife example mentioned above.

I Theperson isknown butanonymoushyidentified heredue to personal reasorhe text is copied from

her original comment on the Facebook post. The choice of her words signifies a great deal into the issue
of skin color bias faced by dagkinned and even whesh (a term, derived from wheat, commonly used

to suggest light brown skin color ) people in India. It is interesting to note how food items milk and wheat
are used to describe the skin tone. The persistence of her fitatherto act against the browrkis of

her infant daughter indicates a daepted preference for light skin.



Il t6s a common c ulandopealadnpelightskin coramobhlyo pr e
known asfair skinin India The preference for light skim India can be attributed to
numerous factors, such as extensivaistory of being ruleggredominanthyby the light
skinned peoplethe development afaste system, Britisbolonialism dissemination of
globalismanddominanthegemony of whitenegdlagar 2018: 5)Thegoal of thisthesis
IS to uncovethe establishment dightness of skircolor in Indiaas abeauty idealThe
light skin acts as a social capitand tremendously impross the value and life
opportunitiesof aw 0 ma lifed As a resultof the strong preference for light skioneg
dark-skinnedwomenexperiencerejudicialbehavior,especiallyin the job and marriage
markes. This practice is fuelled by local media representatiansl result in the huge
sales of skiflightening productsPeofde buy these products with a desire and hope to
alter the shades of their skin and to gain upward social mobility.

The first chaptedeals with the definition of colorisnalso known as shadisind
the difference between racism and colorigimepervasive naturef colorismon a global
scalewill be discussed along with the influencesaicialization In addition, the role of
various staténstitutions(in the USyegarding establishment and perpetuation of colorism
will be briefly overviewed Colorismhas beer historical practicen the USand there is
an extensive body of researon it which would act as a theoretical framework to
investigate similar practices in Indi€olorism in India idifferent from thain the US.

Somescholarc | ai m t hat the remnant British ¢
obsessiomwith the light skin, but others say that it is a centuries old traditional practice.
Li et al (2008) found that the excessive importance attached with the white skin
complexion is not only influenced by European ideologies but is deeply rooted with
traditional Asian beliefs.To understand the reason for the emergengeeaierence for
fairness in India, itvould beimportantto look at h e r brigfhistanidaldackground
emergencef caste systerand influence of British colonial ruie the second chapter.

The light skin can be extremely pricedIndiaand a form of social capitalhe
possession of this physical attribwteuld lead the lighskinned women tdave higher
privileges and social status as compareth&darkskinnedwomen. (Wilder & Cain,
2011 cited in Orbe & Harris 2015: 181). The definition of social capitaitaadsociated
benefits in social areas such as marriage and assisted human reproduction market within

the Indian contexwill be discussed

2 Representation will be extensively discussed in the fifth chapter. It will be defined and elaborated with
reference to Hall é6és idea of cultural representat.i
2



If a specific socigbracticeis prevalent and considered an attractive attrilastper
the social and cultural normghenmajority of the people get inclinecdwardsit and
desire tgpossesd. Similar is the case of lighter skin tonelimdia. The tradiional setup
of Indian society considers the girl child as a liabibtya burden in comparison to the
male child (Varma 1992: 32). She is married off with a certain amount of éi{iwmost
cases)If the girl isfair, then she has higher value in tharriage market, merely based
on her physical skin color. This is evident in the matrimonial print ads and matchmaking
websites, a selection of which will be dealt in therth chapter.

Media is usually actively involved in the definition and dissemination of the
femininebeauty idea TheIndianmovies, songs, magazigevers advertisements and
beauty pageants constanfigreadthe idea that girl is beautiful, valued and desirable
only if she has light skin complexiosome fairness cream apiopagatehe idea that
using the advertised produechenwill be instantly attracted towardbe lightskinned
women Indianmovies mostlycast lighterskinnedfemaleactors The roles assigned are
based on some stereotypical notions, such as if a character belongs to lower caste or class,
it has to have darker skiBome popular songs revolve around appreciation of fair skin
tone of the belovedlhe Indian nediathus plays a significant role to spread colorism.
Some selectemhedia representations will be dissected in detdhe fifth chapter

Fair skin as a beauty ideal is constantly fed to the Indian public through heavy
advertisementampaigns There are numerous skin lightening produatghe Indian
market, designed separatélgth for men and womebut the sales of female products is
far more as compared to men. The industry for such products is constantly booming in
Indiaand the future prections of sales of such products are alarming

The women get inclined to purchase the skghtening productsdue to their
appealing advertisingtrategiesThey sulconsciouslyconform to the societal pressures
Theyapplythe productsvith the hopéo attain thedesiredighter shads of skin. Indian
women are hence more prone to colorism in comparison to men due to the gender
stratificatiorf present in thendian society. The sales ofsuch products continue to

increaseon yearly bas solidifying thecontinuougreferenceof fair skin. India thus acts

3 Money and/or property that, in some societies, a wife or her family must pay to her husband when they
get married (Online Oxford Dictionary) Link:
<https://www.oxbrdlearnersdictionaries.com/definition/english/dowry?q=dowpa.14.2020).
4 Gender stratification refers to the hierarchical distribution of social and economic resources according to
gender Andersen & Taylor 2008315).
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like a magnet bth forlocaland internationatosmeticcompanieso manufacture and sell
theirwide range of skiightening productsThis will be dealt in the sixth chapter.

India is the second most populous country in the world. Its growing economy
resulted in theemergence of thaffluent middle class. The desiregooom oneself and
look fairer is evident from théigh sales of fairness products in the Indian consumer
market. The long-held cultural practices of colorism still dominate the Indian society.
Some localsmaltscaleinitiatives andorganizatios arealso activelyinvolved to raise
their voice against the lorgeld skin color discrimination and createass awareness
againstsuch practices. Some online campaigns also prompt people to stand against
col orism and be owmoskh ©hese aspdcalong with ssmeeother

impressive effortsvill be highlighted in theseventhchapter.



2 Colorismi Theoretical Framework

The term colorisnwas coined by Alice Walker, an American author, in the year 1982.
She defined it agthe prejudicial or preferential treatment of saraee people based
sol el y o n(citedhineColemarc2013:20Ifhe people withimracial community
treat each oher differently based on theshadesof their skin. It issignificant to
differentiatecolorism from racism There issomesimilarity betweerthe two termsbut
theyaretwod i f f er ent soci al construct s. Racism is i
superior or inferior to othefg ) considered amtergroupphenomenon in that it involves
a social compari son betwhereasc |towoi som im0 rfemarae i af
intragroup phenomenoifé ) biasesowards certain variation®.g., lighter skin) within
raci al groups r at (hHaveyettah 20h4: 208Colrisme is thusla e mo
socialpracticein which people treat others differently based on their skin color
Colorismwitnessedn the USwould bediscussed herd@he reason for selectiripe
United States is because colorisras been predominantly researched in the US by
numerous scholarsThe research also crediiss roots to theunique historical
developmenbf African slavery It presentsa great insight int@n ongoingpracticeof
colorismand the areas of social lifeathave beemleeplyaffected by itover the timelt
will be later compared with lie situation in Indiaf there areany similarities and/or
differences between the two countries.
Hunterpresents her definition of racism the United States of Americas it he
U.S. system of prejudice, discrimination, and institutional power that privileges whites
and oppresses Vv a Shedefinss rapgecasigpotia comstructicomather r o
thanfia biological inherentidenttyo( 2002: 175). According to her,
the lighter skinned over the darkekinned people within a community of caddibid.
176).She believes that the two processesralated to one anothéfunter pointoutthe
social construction aspect i@cebecausét is not somethingyiven by naturesuchas the
skin color Skin color is a biologicatait given to an individual by natur&hehierarchical
division ofcolor within aradal communitydue to whictcertain individualsare privileged
resulsin colorism.
According to Hunter, colorism is Abuilt on

White privilege® Systems of racial discrimination operate on at least two levels: race and

> White privilege is the unearned advantages and benefits that accrue to White folks by virtue of a system
normed on the experiences, values, and perceptions of their group. White privilege automatically confers
dominance to one group, whiibordinating groups of color in a descending relational hierarchy: it owes
its existence to White supremacy (Sue 2003)137
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skin <col ord4d Thé 2kihIc@arbecaneghe causeof discrimination and
denigration.This discrimination is witnessed by all the people of color but its intensity
and frequencynight vary based on thehade ofkin color, social class andgenderand
the country in which one lived\s in case of the US, the population is predominantly
white with numerouscommunities of color, but the African Americans face colorism
much more as compared to othdms instancefi d askihkned African Americans earn
less money, on average, than do ligkinned African Americans, although both earn less
than Whiteso (i bi d)racialfiérarchiesifusctiangpurelgbased i nd i
onskin tonelt is also significant to noteere thathe skin color and race play significant
roles to determire thelife opportunities.
The skin color hierarchiesithin African Americanglates back ttheinstitutional
slavery This slavery began around 4@@ars ago when first enslaved Africans arrived in
North America which at @t time was owned by the British (Matiluko: 2019jhe
plantations in theewly discovered land e qui r ed fa vandpgrefeeablymy o f
docile laborers inured to the heat bkttropics(é ) the manpower reservoir of sub
Saharan Africad were transported to the |
The slave owners dividethose enslavedfricans based on their skin colto
minimize the chances of revolthe white plantation owners typicallgssignedthe
laborious outside chores to the dakinned slavesThey were believed to successfully
complete thephysically challenging work. The ligtskinned were giveeasydomesic
work requiredin andor around the house. This divisisanggestshat the lighteiskinned
Africans securecesteemed positi@requiling less physical labor in comparison to their
dark-skinnal fellows(Knight 2013 547). Tte division resulsin fixed color hierarchies
The lightskinnedwere superior to their darkeskinned counterpart$he closer a person
was to theWhiteness standard, the better tpportunitiesn life he/she hadThe trend
continued for centurieafter the discovery of America
The virtual racial hierarchyplacedthe white people at the topst position the
light- and brownskinnedcarried the middle position whereas the dsklnned were to
be located at the bottomhetwentiethcentuly witnessed things such as the brown paper

bag test which led to the exclusion from jobs asgecificactivitiesif one was darker

6 The brown paper bag is believed to signify acceptance and inclusion (if one is lighter than the brown
bag) € brown paper bag test is traditionally wusec
great frequency. Throughout the twentieéimiry, references to paper bag parties, paper bag churches,
brown bag clubs, or brown bag social circles have resulted iosarjived language of exclusion and
exclusiveness (Kerr 2006: xiv).
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than the brown ba@Matiluko: 2019).Although the system of enslavement has formally
ended, butalorismis still pervasivan the US particularly among the African American
community Researchevidence suggests that thdight-skinned African American
communitieshold advantageous position in areagch asincome, criminal justice
sentencingeducationmarriageand housingHunter 20121734)
As mentioned aboveptorismprevalent in the U8 witnessed in numerous fields.
The USjob marke, for instance, demonstratést he di fference i n pay r
darkerskinned and lighteskinned men mirrors the differences in pay between whites
and b (Geenldge@0195tudies have suggested its presenceamtrriage market
too wh e r e -skindeal wikmen are less liketo be married than lighteskinned
w o0 me ifh& incidents and records in the education department suggest that a dark
skinnedgirl hasthree timeshigherchance of suspension from schéwhn her lighter
skinned friendsThe department of justice is alséfectedby it because studies have
pr oved t4&knhedodnanrate given longer prison sentences than theirdighter
skinned c¢@hidnt erpartso
Somecourtsin the UShadtreaedAf ri can Ameri can women fAmor e
comparison to the white women (Agozino, 1997; Bickle & Peterson, 1991, cited in
Morash 2006207).Similarly, theblackfemale drug offendenrserechargedmoreby the
prosecutors compared to their white countegéttrawford, 2000c¢ited in ibid). One
pointis to be noted in this regard thatsome areaB b| ack women pay even hi
and gender penal ty t lgaifies that irrasocietymdeaeredwhifei bi d) . Th
supremacy is dominant, the black wometen found guilty ofa crime, unfortunately
facethe severst punishmentThe point to be noted thatii t h e-drivea seeerity was
greater for black women than black mgiCrawford, 2000, cited in ibid)in normal
circumstanceshe AfricanAmerican womemot onlyface colorisnon dayto-daybasis
but are alsoin disadvantaged position due to their sexuality. At the same time, they
encounterfar moresocietal pressure to cami to the dominant ideals of beadity
comparison to men
The colorsm faced by communitiesf colorpresent in the US is different frotimat
in India. It can be due to the differee in cultural and historical backgrounds. The
research evidenaegarding colorismn India is scage. Colorismis pervasiven India
andfactors such as caste, social class and gemdehe reasons behind$ome €holass
have found thabnline matrimonial sitekighlight the preference for liglskinned brides

which will be discussed in the fourth chapt&ome highprofile professions such as
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white-collar jobs,movie and aviationindustrygenerallytend toprefer people light skin.
A local Indian newspaper reported about the training of around 100 tribal girls to be cabin
crew and airhostesses in Mahareslfan Indian state), but they were denied jobs due to
their darker skin color. Only 8 of them were hired as ground staff (Khalid 2013).

India faces not only colorism but also racism. The racial discrimination in the
countrysurfaced recentlwhen certairviolentincidents against the African students had
put India under global spotlight. There are around sixty thousand Africans from various
nationalities living in India. They are either pursuing higher educatieamming a living
ForalongtimeAf ri cans have beemeddleares tapdpoedp iam|
Arepeatedly subject t imlIndia(Madan @d1®Therd haveul t s
been reports of racial attacks on African students in the past as well. Five Nigerian
students werérutally attacked irNoida (a city located 2%ilometresfrom New Delhi)
due t o a mi sconceptions bwehiircdh odrerwisb af Afor i
misconceptions and hateful treatments towardscal community, primarily based on

their physical appearance, is an open act of racism.

2.1 A Global Phenomenon

Many sociological and anthropological researches tavdirmed colorism not to be
limited to aspecific race or country, rather is a global phenomefsmliscussed above,
the skin colordiscrimination against darkkinned jgoplein the UnitedStateshas been
well-documentedThere seems to beralationship betweea p e rskirotané and
his/hersocioeconomiconditions(Hunter 2005, Sheriff 2001; Telles 2004, citedlenn
2012: 167).

Colorism witnessedoutside the USs not specifically with referencé white
privilege but with relation to clasand colordifferences. Europearcolonialism carbe a
significant contributor to colorism ithoseparts of the worldvhich were historically
colonised by European settlersid howeverbelieved to predate European colonialism
in numerousAsian countries. In such cases, the workingsgadabored outside in the
sun and got darker skin in comparison to the aristocrats who remained indobiedand
comparativeldighter skin. As a resulo f  tddrk s&in was associated with the lower
cl asses and | ight ski0l3w47t h the aristocr

In the present timesptorism is encountered almast everycommunity of color
around the globe. Asi#lhhe Arab world Africa, andLatin Americaall tend to bedeeply

affected by it (Knight 2013: 548). Brazil is home to a large population from African



descat andtherethe individuals with lighter skin complexion have better chances of
social mobility Light skin is considered a symbol of power, wealth and higherlsocia
status in Latin American countries like Brazil and Mexico (ibMany studies have

restricted thearea ofexaminationto the African American or Mexican communities in

the US, but there ialsoaigr owi ng evi dence for an over wheln

skinoverdarks ki n in Asian countrieso (Nagar 2018:

Light skin is still preferred amtiostimportantfactorin the construction of feminine
beauty in many Asian cultures (Baumann, 2008; Krishen, LaTour, & Alishah, 2014; Li,
Min, Bel, Kimura, & Hahl, 2008, citesh Nagar 2018: R Colorism is not only witnessed
within Asia, but also in the Asian diasporic comntigs residing in the Western world.
Some scholars argue thatthe pursuit to look lighteAsian women do not imitate white
racially, rather theyry to conform to the dominant feminine beauty ideals.

Rahmanhas thoroughlye x ami ned skin toneds role
community in the New Jersey. She found
color in Indian community and among black Americans are extraordinarily similar, and

the strict juxtaposition of blacknd white works well in understanding the implications

2

among

out

t h

of skin color and the defi ni Thissuggestiliat beaut y o (

American Eurocentric beauty ideals halsodeeply impacted the womerh color from
othermigrant communities.

Various ot her studi es, such as, Sar i

t a

Sah

aboutt he South Asi an Cana ddbhavwelightskimdHeauthers udent s o6

found that the women who were dakinned or sharply differd f r om it hee c ul

ideal o were the ones who desi Itistowewer st
important to note that colorisin India and among the Indian diasporas in various parts
of the world is different from the colorism developed inlti& In the context of the US,

it has to do with exercise of power as a resuWbite supremacgnd the debate of White

vs Black. Inindiad s ,at & theocal people whalesirelighter skinand get involved in
preferential behaviour due to color of the sKihis has turned into a cultural practice and

can be witnessedrtually everywhere.

2.2 A Socializing Practice
Human beingsire taughtdifferent sociahorms and valuesn various levels, individual
social anddr institutional The people around a person play a significant role in this

regard. Colorism, like many other ways of thinking, continues througipréeice of

t o

tur al

hayv



socializato A’ chi |l d6s first interaction with
a significant role to form the thinking patterns and adoptiocutitiral values.Children
learn aboutarioussocial constructfrom theirfamily memberspeers andeachers etc.
When colorism is rampant in a society, the childreoynfra very young ageareled to
believethat lighteror whiter is betterTo attachpositive connotatios to a skin coloris
problematicasit ignores other peahality traitsthat a persompossessesThe thinking
patterngget cementedhroughmedia representationshen they spread fixed definitions
of beauty and portray them in the form of imaf@karles, 2003; Keith & Herring, 1991,
Kerr, 2005; Sahay & Piran, 1997; Timmons, 2007, citeQrpe & Harris 2015: 175).

There is a growing evidence of colorism base@dult behaviors and preferences
asdiscussedbove. Most of the researelridence gatheresb far focuses on growup
segment ofhesociety.Scholarly research on theays in whichcolorismimpactsyoung
adolescents or children &arce One thing is howeveprobablethat colorismcould
initiate within the familyor circle of relativesPreference for lighter skin tome India
could be shaped by the messages circulating within the families dtaindark skin is
unattractive(Hill, 2002: Maddox & Gray, 2002; Wilder & Cain, 2011, cited in Banks et
al. 2016: 263).

Suchtopics of discussion in the familguch adight skin coloris beautiful and/or
dark skinis synonymous to uglgnd unattractivecan have deep mental impressions on
chil drends mi nd staurchlybeligvimgethem Ajongside the pruman
influential roles,the childrenin India observe colorismthough on subconscious level,
from popular cultural practicesuch aviewing thefairnessp r o d ads,loaking atthe
mega billboardsywatchingmovies andisteningsong.

Colorism in Indiamight start from the moment a child comes into the world.
Relatives get curious teeethe new arrival in the familylt is a common custorto
comparet h e bséi golorsvith the siblings(Abraham 2017). If there is a stark
differencein the skin toneamong children to the same pareiittdecomes driggering
point. In casethe color of the skin isot discusseavithin theimmediatefamily, far off
relativesand/oreven neighborsould commentblatantlyon the skin colarlf it is a girl

child, thesituationworsensbecausdiparents and grandparents often comment on dark

" Socialization is the process by which individualgieta behave in socially approved ways, to follow
cultural customs and values and social norms and roles. It is thus integral to the process of social control
(Palmer & Humphrey 1990: 17).
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skin as a misfortune, (Jhd,iMs 20d6v G7)ittisahgg same and di s al
situation presented in the form of a réd example at the beginning of this thesis.
Different age groups are affected tolorism in India. It calegineven earlieto
chil dés bi whehthedécmion of chossingaxdonated gggase the couples
are unable to conceive naturallies in the hands of parents-be This point will be
briefly discussed in thurth chapter.The pattern igyclical in natureas it begins from
conception of a childnd continuestthe various stages of life.
The continuous exposure to a world whadnstantlypreferslightness of skin and
degrades the darkness can have detrimeffedtson the psychologicatell-beingof an
individual. It can lead to the development of low sedfeem, lack of confidence and
dissatisfaction witlo n eb6dy imageand skin color Sardar mentions about thigth
specific reference to fia bl ack mainbBs o positia
forewor d t oBldlkSkio, White Maskéd/lken the black man comes into
contact with the white world he goes through an experience of sensitization. His ego
collapses. His selésteem evaporates. He ceasestobeamselt i vat ed persono (2
Xiii).
Here are two examples extracted from persorpéeences which shed light on
some memories tarnished with colorisiilne examples suggest that the social exposure
and contact with others doAyoangladypetsonallpyg I mpact
witnessed the bias and shares her paiefpleriences. Pooja Kannan, 27 years old girl
living in Mumbai, has light brown complexion. She used various products to whiten her
skin over a period of four years. In her growmgp y ear s, she recall s fihe
would shake their heads in disappoient over her complexiorfé ) [and] her
cl assmatesd comments made her fBbedthskinnsecure. o
tone even at thartistic front. She says fiThe prettier, skinnier and fairer girls are
positioned at the front of the t aig éadce performance held in her sch@dbraham
2017). The juxtaposition of fair with being prettyciearbecause the two terms are used
interchangeably n | ndi a. Klierthe storiés ®milsohsmfiotiier brosvn/dark
girls who grow up in India
Anotherexampleis of Muna whorecals her childhoodvhenthe judgements and
comments made by others against her skin golted her immensely on the emotional
front. Even her family members joked about her
electricity went out in the hospital when my

how | got my dark colouro (Beatty 2018). She
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Awidadgmirk,Are you from Africa?06 Such mocki ni
extremely negative impaon a child The child begis todevelop hatred towardsiskin
color and loathe itIn her teenage, she was pressured to take measures ranging from
i h o meerhdudmeric, curd, grani to storeb ought , many cosmet.i
conscious effortso lighter the shade of her skin. she heard talks abowtatheernan
finding a suitable partnekWhen her father declindter proposa) a relative blintly told
him, AiHow can you decline? What does your daughter possess that makes you think she
could get a better proposal(Bid.Have you noif
One can easily see the similarity in teeurrentpatterns of the tw@xamples.
Womenoverwhelmingy face skin color bias oday-to-day basis.Girls are made aware
of their skin color from a veryoungage. Stepping io the teeagethey arepressurzed,
either by family or by media representatiottsinake effortdo lightentheir skin color.
It is believed thathe skin-lightening products or the horamade emulsifierhave the
potential todo such wonderThe burdento conform to tis beauty ideals massive and
girls like Poojaand Munaeasily succumb to it. As a result, thegsperately ac¢b alter it
with the use of whatever means possible. The gidgprimarilyjudged based on ¢hway
they look
The language associated with skimlor and how people perceive tbe it in the
form of personal communicatiofas seen above in the quotations from the life incidents
of both the ladies)r selection of words in media advertisifvghich will be dissected in
the fifth chapter) c r e allective staclaof knawvledge that is shared and maintained
by many members of [ a gi v eThg entir®soagetythust y o

tends to conform to the normative practice.

2.3 Institutionalization of Colorism

Light skin privilegehas beennstitutonalized by state powers amlbacked by mega
stakeholderslt carries a structural and systemic pattern. Various institutions such as
governmental, religious, educational, judicial are involved in propagating colorism.
These large institutions hold thewer to manipulate and influence the lives of common
massesDue to the effective institutionalization of colorisrhetoverall living standards

of people having either of the two maskin tones(light and dark)are significantly
different The lightskinnedwomenhad the opportunity to live in good neighborhoods

andacquire higher educatian comparison to thedarkerskinnedcounterparts
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Globalized modernity and advaroent in technologiias probablyintensified the
institutionalizatiof of colorism (Jha & Adelman 2009: 66)The definition of
institutionalizationshowsmaking certain norms in a society whigite meant toegulate
the behaviors of people/organizations. Institutionalization of colorism demonstrates a
pattern in which theacial hierarchies were first defineelstablishe@nd then practiced
over aperiod oftime. As a result, they werstrictly followed as social norms and
eventually became an integral part of human psyche.

The institutionalization of colorisncan lead tosocial injustic€ due to which
different people get differentife opportunitiesbased on the color of their skifihe
society categorize people into variousectiors. In the case of racial hierarchies, the
white-skinned people occupying th@pmostpositionare usually the ondbataremost
privileged andare considereduperior The same effect trickled down to the lower levels.
The lower the level a person occugie a racial hierarchythe lessethe opportunities &
privileges

Various ingitutions areinvolved in the practice, among them the most prominent
is the showbizindusty. A researcher explored colorisai Blacks in ads and editorial
photographs during the years 1989 to 1994 and discovered that the African American
used in the ads had lighter skin and more Eurocentric features in comparison to the
editorial photos (Keenan 1996ited in Harrison et al2008:52). Ebony a magazine
centred on African Americans glaefl the African American women witRurocentric
features (such akinner lips, slender noses, straighter hair, lighter ske)y those who
had Afrocentric featureglike full lips, wide noses, kinky hair, darker skifpeslie 1995
cited inibid.).

In the year 2014, nearly 80 percent models to walk on the ramp at New York
Fashion Week were white whiatonfirms lesserskin color diversity in thevorld of
fashion Similady, the catwalksare thehigh fashion glossy magazineghich are
Aperilously, predominantly whiteo (Morgan 201

out of total 611 covers of 44 fashion publications, only 119 models of color appeared,

8 The processf institutionalization is the organization of a solgigirescribed system of differentiated
behavior oriented to the solution of certain problems inherent in a major area of social life. The
organization of such systems of behavior involves the creatidrdefinition of norms to regulate the
major units of social behavior and organization, criteria according to which the flow of resources is
regulated between such units, and sanctions to ensure that such norms are upheld. (Eisenstadt 1964: 235
236).
9 Social injustice is the denial or violation of economic, sociocultural, political, civil, or human rights of
specific populations or groups in the society based on the perception of their inferiority by those with
more power or influence (Levy & Sidel 2008).
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fashion magazines such &a r p e r 6 @andBogueia many countries (such as the
UK, Netherlands, Russia, Ukraine) did not feature models of tbl2014 (ibid).

There isa growingdemand for transparent fashioustrywhich celebrateand
promotes skirtolor diversity but some high street and luxury fashion brands have come
under scrutiny in the recent years for their racial discrimination. In the year 2018, H&M
was sl ammed by publ i c f(@on by d dagkrboyinodeh) g a
carrying a slogami Cool e st Mo n k e.yTheiSwedigh Hien th&n mad toe o
withdraw the hoodies from the stock and apatedor their advertising.

More recently, Gucci introducedsip ol o neck | ump-eutaroinfde at u
the mouth outlined withtck r ed | i ps that was | ab@&hlel ed I
company came out with an apology on Twi
increasing diversity throughout our organisation and turning this incident into fobwer
| earning moment for the Gucci tesmedbgnd b
the companies asmconsciousnistakes carry important notions related to the skin cplor
the ways in which they are perceived and how the racial communities ngaotdsahem.

The light and dark skins have been socially constructed with numerous connotations over
the years.

As far as Hollywood is concerned, it has a long legacy of coloNsowies made
in Hollywood have been following set patterns of representations from the midtike of
twentieth century. Over the years, the black actresses who had fair skin and straight hair
were more prevalent and they were given positive attention in commsarisoblack
actresses with dark skin and curly hair. The roles assigned to-d&rkeed women were
those ofservants owere meant to be behind the liggkinned actresses in a frariéhen
a movie required interracial cast, the leading roles were mpstfiprmed by thdight-
skinned actresses. It was assumed that 0
accepif this pattern of casting was not followed. Téherk-skinned womerad far more
trouble in finding andceventuallygetting meaty roles in mao®s in comparison tahite
femaleactors (Squires 2009: 109).

The Indian movie industry, known as Bollywood, is also notorious to showcase the
portrayal of t he Bonlemdiak rhowiésinthe pasthadstenes 0 my 0
loaded with racist connotations such as hiring bulky African @oto create senseless
comedy scenes or castipgungAfrican mento portray goons on the streeSsich scenes
aresimilar to the portrayadf African American merfin the American med) being often

associatedvith violenceand dangeSuchme di a portrayal s fequat e
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vi ol ence, | ack of iBell teteal 2016:d46nThere is samiladity pover t y o
between the media portrayals of Africans in both IndiathatUnited States.

There are somBollywood movies which hee colorism undertones. In the recent
decadesmany movieswere made orsuccessful lives of Indiangesiding inforeign
countries mostly referred as NRIs (Newsidential Indians)Therolesof theirsuccessful
lives in countriessuchthe US Australiaor the UKshowcased them to be ihgmment
with the Awhiteo side of the sokettedkaBee man & N
Ho Naa Hq the leading Indian couple is shown to have a child in the last scene. Their
child has dAwhite skin, l' ight brown to blond h
without an I ndian accent ¢é i[swhalcrhi gghtvees(i kdihce.
170). This is a glimpse of colorism ia Bollywood movie. Such scenes not only
perpetuate the ideals of light skin in close proximity to the standard, but also washes off
a culturally significantlanguageDtherinstancesofas accent
colorism projected in Bollywood mows@and song representations will be discussed later

in detail.
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3 India i A Brief Historical Background

India is aconglomerationof numerous races, castes, languages and religions. This
diversity is an indication of a rich anthropological history. Some might wonder if the
current Indian popul ation was al ways i nd
connected global stoyf human migrationso (Subraamani
Indian authorclaimsfifour major migrations, namely First Indians, Harrapans, Aryans

and others form the major chunk of the Indian populatt8iThese migrationsesulted

in a huge diversityof skin color and facial features of people currently residing in the
different regions of India.

Somelndian historiansclaim the lack ofevidenceof color prejudice during the
various migrationshence making its origin obscutdo writt en r ecor ds fii n
Vedic text or religious scriptur€é ) suggestéavoringof | i ght er over da
2009: 148).The conflicts between the invading immigrants and the native populations
werenot rooted in color, rather control overritories cattle and wealthSomeof the
idols and paintings of Hindu godsuch a¥ali Mata (literally translated aslackmothej
suggest the lack of skin color discrimination in Ancient In8iaeis thegoddes®f power
and strengtland hasblack skin (see figure L Other examplebackng this idea aref
Lord RamandDraupadi Bothwere darkskinned(Mishra 2015:729-730).

The Aryan Migration around 3000 BCE led to great social, lingual and religious
changes in India. It is believed that Indian society develigataste system, religious
scriptures and folklore after the invasion of Aryans. Numerous other migrationsddllow
in the region in the centuriés follow. Themosh ot abl e among t hem we
500 BCE, Greeks 150 BCE, Arab traders in 712 CE, Portuguese in 1498GEh e Br i t |
in161® ( Subramaniam 2019: 149) .

The Aryans hd Indo-European backgroundheir facial features and skin tone
made them look different frotthe local inhabitantsThe Muslims invaded India in 712
CE and ruled for approximately three centuridgere is no description of prejudice based
on skin color duing boththesetime framesThe striking fact, however, is thighter skin
tone of thauling class. First the Aryans and later thedlitm traderdhad fairer skin tone
in comparison tanost of theocal inhabitantgMishra 2015: 73&r31). This could be a

case of mere coincidence.

10 |nformation from YouTube vided Sensi ti vity Over Aryan Migration
O0Early 1 ndi ans & Videalink shitps:{/wwil.hoatubQaoin/watch?v=ORyILIhOpo
(11.212019).
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Before being an independent country, the region was ruled by the British from 1610

till 1947 which means India stayed a British colony for more than three centuries. During

this time, thessue of skin color bias surfaced frequently in the social and political life.

Being the fairest of all, the British rulefsc | a themsalves to be dgkuperiod and

fintelligend race consequentlythey were born to rule théinferiordo and fiblack

colouredIndianswh o wer e more akin to crude animals th
This historical narrative, although claimed to be an orientalist version, signifies the

dominance of lightkinned people ovethe dark ones throughout the Indian history.

However, it isthe Aryanmigration and the Britistcolonial wle which are of prime

significance with reference to the presday colorism in India. These two will be briefly

discussed in the following secti®n

3.1 The Aryan Migration
The Aryan Migration Theory, though highly contested, is believed to have greatest impact
in shaping the language, religious mythology and caste sysdtbrdia. According to the
prevalent narrative, At he I ndian subcontinen
aboriginal groups and tribes. The first migrati¢d,) came from the northwest of India
as Aryans invaded India around 360000 B&E ( ‘€he Aryanswere light-skinned
people, the Dravidians datkk i nned 0 ( Su b r alaAda it is befieved thdt 9 : 148
Aryans brought Sanskrit languagich belongs to Ind&curopean languages.

The Aryans weresupposedto be stronger in build anthus conquered the
indigenous Dravidians. Following their conquest, the society was segregated into castes.
The priests, being in thgper castewere thought to be descendants of Aryans and lower
castes as the descendants of Dravidians (Norwood & Foremdn 2DJ1Due to this
belief, the upper caste Indiaosnsidethemselveshe mosnobleandareprivileged. As
far as theskin complexion is concerned, it cannot be generalisatall the people
belonging to theupper castewvould be fairskinnedand vice versaThis has been
discussed by Glenasit he vari ati on i n sikhardtotooeta wi t hi n ¢
|l ight skin color with high casteo (2012: 174)

3.2 The Development ofCaste System

The Indian caste system a strongly ingrained occupational hierarchy that separates
people based otineir skincolor. Theterm forcaste m Hindi is vernameaningiic ol or 0 .
This systems asegregation of racial grougizatdirects the people with whom to interact

andwith whomnot to interactlt consists of predominantly five groups based on the skin
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color and social occupationBhe castés assigned by birtiA person born to certain caste
thusremairs lifelong in it andcannot change it.

The whiteBrahmins(intellectuals and priests) are the most valued and ranked in
the topmost position, second are the r&dhatriyas (warriors and rulers), yellow
Vaishyagmerchants and traders) hold the third position in the social hierarchy, the fourth
are the browrShudrag(servants and manual workers) and the fifth are the [idadiks
(also known as untouchables/outcastesr jbb is toprocess animal and human west
(Parameswaran & Cardoza, 2009, cite@rbe & Harris 2015: 173).

Some academics have noted that the lower &sidrasandDalits are the darkest
skinned people in India. They usually earn their living by doing manual labor outside in
the sun and mostly do not haaeough financiatesources to take care of their skin. Such
laborers develop darkekin due to theonstanexpoaureto sunlight This process then
passes through generations and redke skin permanently dark. In the Indian context,
skin color is also related to fAfinanci al
people earn less and are more exposed to swsh(d8015: 737).

Scholars have particularly pointed out in the past few decadeithah caste
system fApromot es t hsscelighterrskanrisaniorg likelyfto be geenn ¢
in higher caste members, Brahmins, with darker skin viewed as being of a lower caste
(Ambedkar [1948] 1969; Beteille 1981, 1992; Sen 2001, dgiteltha & Adelman 2009:

68). This might lead to the problems cdsteidentificationwith reference to skin color

If one belongs to a higher caste, one must have light skin. If that is not the case, the
dark-skinned person born in upper caste would haw&rgggle and justifyhat he/she
belongs to the higher caste

Despite the skin tone vaiations within castes,the people have preconceived
assumptions that the higher caste persons must possess lighter skin tone, or else their caste
is doubtful.Owing to the association of light skin with upper caste and darkbrtixg
lower, skincolor beomes a marker for the social position of an individual in the Indian
society (Nagak018: 5).

The correlation between caste and cdlave a historical recordas mentioned
above, but it can also be related to the regional correlatlost people residing in
northern Indiasuch as Jammu and Kashmir and other northern shatggedominantly
fair irrespective of their castes. This cance to the coldeclimatic conditions The
central andsoutherrstates in India havieot temperatures so the inhabitants tendawee

darker skin tonesDue to these evident changes in the skin shades of northern and
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southern regions of India, the people residing in the nbadast that they are the
descendants of the Aryans whereas those living in south are believed to be belonging to
the Dravidians.
The |ight skin associated with upper castes
of the peoplgé ) that it has given riseo several proverbs which identify upper castes
with a light skin and lower caste with a darker skkmong these proverbs are the
following one® (provided by Beteille 1968, 174, citadAlleyne 2002: 65):

1. AA dar k Br ah miamnomamwith abeaidth€sh thrberage contrary

to natureo

2. ATrust not a dark Brahmin or a fair Hol eya
3. ADo not cross a river with a black Brahmin

Chuhra HoleyaandChamari all are lower castes in Indi& is astonishing to see the

frequent recurrence of the wor dhsiindiatesk / bl ack Br
the deeply rootedtrust issue®f the skin color fixation withreference tahe different

castesThe interesting fact is thahgthing out of thisfixed propositionis accompanied

with mistrust and against natures mentioned above, is the mistrust which a dark

skinned person borntim anuppermost castBrahminfamily would have ¢ justify both

his’hercaste anccolor at various stages of life.

3.3 The British Rule

The Britishersremained irthe Indian regiorior more than three hundred yeansd the
rule by the British crown in the region was officially caldtish Raj During the British
colonial rule, the landmass combin@ainly three countries namely India, Pakistan and
BangladeshPrior to the independence, it was known as the Indidotontinent. fie
population native to the regiomas not only physically different from the Britishers but
also owned a diversified lingual and cultural heritéldee colonial administrators made

attempts to understand this diversity and tried to jusitiéyr rule in the region.

British colonialism had a strong i mpact 1in
was constructed as being dAbarbaric, savage,
incapable ofsell et er mi nati ono. S uuctlons werggaadomparged | mage c o

by the efforts to exclude Al ndian citizens fr
(Parameswaran & Cardoza, 2009, p. 22&din Orbe & Harris 2015:172)[he natives
were excluded from the esteemed political andial positionshence limiting them to

do menial jobs in theown land
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According toGlenn the British observers Avi ewe
hi ghest <culture and e mbo {900:11¢5)Bashdeocrthesget i mu
assumptionsthey drewinvidious @mparisons between the lightend darkesskinned
groupsin India On the one handhe lighterskinnedgroups were given highly positive
traits such as being more intelligamdmartial (for males) andeingmore attratve and
beautiful (for females). On the other hand, the dakinned groupwere attributed with
the negativetraits such adacking intelligence and beautybid). These excessively
positive attributesssociated withight skin got deeply ingrained in the Indipsyche

There are several accounts which state that the British administrative officers in
India made conscious decisions to hire the ligekemned natives for higher and
prestigious jobsSkin tone discrimination was evident when the British Empiele
light-skinned Indian their alliedue to their higher socieconomic standingnd provided
them extra advantages in comparison to the dark(@®fiskra 2015: 731)The important
point to noe is that the higher administrative posts were filled only by the British
individuals and the Indians were recruited for {mamk positions.This situation has so
eerily similarities with the job allotments during slavery in the US.

The decision tdire natives for lower jobs was accompanied by restriction of local
inhabitants from free social movement. Some restaurants, clubs and educational
institutions had the display boards at tt
(ibid). This idedogy was reinforced with othevidentsegregation measures as well, like
the East India Company Fort St. George settlemenaa®d asthéd Whi t e Towno
their Indian settlement deefl Bl ack TowmlsmarlEhufithhhte 1|1 nd
are abeabty people with a beastly religisono,
nation. Tle practice of superiority was also evident in some of the British literary works
written during the time, an dhkedndertalersof w
AEngl i sh men were uniquely fitted to rule

Prior to the Britid rule, the Indian societywas alreadydivided on the basis of
various cultues religions and bBnguages During the colonial era, itvas further
segregatedthased orskin color The Britishergreinforcedthe skin color discrimination.

This shaped a common I ndianbés associati
desirability and with beauty. The positive traits were attached to théight skin
complexion Contrary to thatthe darker shades of skivereassociated with barbarism,

primitivism and ugliness.
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The subsequent waves of ligékinned invaders changed the perceptions of local
popul ati on. I n the most recent Cc as eo, the Bri:
(McPhate 2005, citedn Malik 2007, 12)This led to decades of subliminal conditioning,
hence putting the dargkinnedlocalsin a bad lightAn interesting factvorth mentioning
is the Hindi term for British/western perssgoraw h i ¢ h | i t dighaskinngd means i
maro Its feminine equivalengori (light-skinned womanjs frequently used in Hindi
songs.The etymological development ange of the wordjori will be discussedn the

nextchapter
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4 Fair Skin Tone as a $cial Capital

The lightness of skin has been set as a social starafdvdautyover the centuries
various parts of the worl&omescholars haveermedight skinasasocial capitalBefore
moving to the definition of social capital, it important to understand the meaning of
capital. I n the broader sense of economi
for a person or an organization and used for mezg profitd (Svendsen & Svendsen
2004:17). Capital s akind of curreng that could help one toebonhigher position in
societyandit generatsgains for an individuabr organizationCapital can also generate
unequal distribution of resourcesd result in the differences among various social
groups.There arenumerous forms of capitabuch as culturalsocial, economic and
symbolic capital These different forms of capithhve been elaborated by Bourdieu in
his 1986 articlel'he forms of capitafibid. 16).

Social and symbolic capital are overlapping conceptsurdieu defines social
capital as Athe sum of the resources, ac
group by virtue of possessing a durable network of more or less institutionalized
relationships of mu t u a | meaingghataall theé resowces a n d
increase over a period of time when a person/gisupart of long-lasting network
(DiGioia 2018:177). He defines y mbol i ¢ capi t al as fia cov
individuals the ability to consecrate people, places, and objects as aesthetically legitimate,
thereby permitting those that have it to be legitimized, making their view and appearances
mo r e (ibad). FodBourdieu, symbolic capital is a resource desirechbgypeople
carriesthe prestige a person hakich validates their appearances and viefes others

In the context of colorism, s@l capital can be definels t he fAbenef it
lighter-skinned individualgé ) [These individuals] are held in higher esteem within and
outside the community and in society and are given certain societal privileges and benefits
because of the racial hierarchies ingrair-t
Telles, 2012; dghes & Hertel, 1990; Jha & Adelman, 2009; Njeri, 1988; Verma, 2010,
cited inOrbe & Harris 2015:181).

As mentioned earlierhe societies tend to be virtually divided into racial hierarchies
whichlead tosocial inequalityThe lighter the skin color ofreindividual, the higher the
life chances and privileges and vice versa. The light skin color thus brings a set of
advantageghat a person receiveserelyby virtue ofabiologically received trait rather

than personattruggle Certain sholarly studiesbacking this ideaverediscussed in the
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second chapteReople of color would naturally be inclined towards lightenimegr skin
to get access tihe privileged positiogin society.

The aboveme nt i oned det ai |l complies tdleFanonbés ¢
talks about it specifically with reference to the black person. According to hinthi is
process in which 0Ar equabtg nhe black gerson iatempsuop posed i
conform and tries to becomite. This is done in an effort to prove his worth to the very
force that | abel s Kassam2027209)! Thebwder fédcedrby theu ma n 0 (
people of colodue to the hegemgrof Eurocentric world is counteracted bymicking
and following the footsteps of thevhite masterto becomeeitherequal or even superior
to themaster(ibid).

The black persoamulateghe white persom order to carry the privileggubsition
in society held by the white persarhis might be done by transforming the color of the
skin. The promise to change the skin from black to vthi@ugh skinlightening products
results into aureshotenhancement in the social capitahas turned inta multbillion-
dollar industry in the preseageof consumerismThe various types of skilightening
products and proceduresll be dealt in detailn thesixth chapter.

The social capital can depend on factors, such as education, skin color and income.
The higher a person weighs on these parameters, the value héshe possesses.
Researclnas provedhatlight skin canprovideaccess to numerous benefitdife. Even
if awomandoes not have other valuable qualitsesh as educatioor a good job, but
haslight skin color, shetends to have higher valum the marriage markets compared
to her darkskinned counterparisThe lighter skinthus carriedighersocialvalue The
people havéigherchancedor a gpod matchif they possess this physical attribitad).

Contrary to thatSchwartzma@s survey(2007) conductedh Brazil showed that
certain social behaviorsare deeply ingrained in the thinkingatterns They strongly
influence the lives and personal decisions of many peogegiven societyHis survey
r eveal e dWhitéhparents ivithanare education were more likely to marry Whites
than noAWh i t e s.orhigsugdgestdhat lightness of skin is a trait which is difficult to
change naturally, but acquisition of education could enhance the marriage market value
and then eventually lead to a suitable lkgkinned matchThis is also a case of exchange
of cegpitals. If a man owrs economic capitalhe canselect mate based dris personal
choice.

This trend of a rich man marrying a ligsitinned woman can be seen in different

parts of the worldfor instance27-yearold Elsaalso confirms this trend. Sheelieves
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that skin color hi er ar cbeingdighterashows youdelong di s
to a different place on the social ladder. All the rich, successful black African men marry
either a white or a very lighgkinned girl because they too grew thinking that the

l i ght er i s (Ohneide 280d& 812)This eetifiesyhatthe pressure to look

pretty and lightskinned lies primarily on eamen.

The light skin tone is preferred in almost all sections of Indian sodsiteille
1967, cited in Ayyar and Khandare 2013: 88). Fair skinscelcapital earns a person
not only Aadmir at i prestiganthd comohunityéRede @006 citbdu t &
in ibid). The lightskinned people aredmired, and they own higher position in
comparison to the dargkinned. Although light skin is desired both by men and women,
but women face more pressure to be accepted and eligible, specifically in the marriage
market. It will bediscussed in ththird sectionof this chapter.

Glenn terms thdightness of skin aaiif or m o f symbolcaud cap
hugelyaf f ect , i f not det er rGlemre2008:467).dtplays an 6 s
significant role in judgingarticularlywo menés wor t h heavilyjadgesle t h
based on their physical appearance in comparison to menwhtehnave other forms of
human capital, such as wealth and educatiamu | d be consi dered
these qualitiesompensate for their daskin. Women who lack other capital but aedd
physically desirable when they have lighter complexibial). That is the reason why the
rich and weltsettled mepeven withdarkskin, could easily gelight-skinnedife partners
because they have econamoapitalThi s woul d eventually be U
and to achieve intergenerational mobility by increasing the likelihood of having light
skinned chi |-168.eno6 (i bi d. 167

Gl ennbés captanbalsoi ¢l at ed t onodd ofustrudtureand 6 s
habitusi n whi ch he maintains t hat,anlofblasinoody
the contemporary sociefHowson 2013: 123)He also argues that the consumption
pattern of various products refledtetchoices of social groups. According to him, habitus
i's Athe collective cul tur e Habitusisthuglh setohi p e
distinctive activities and schemes of classifications which creat&l division. The
soci al value 1 s di spl awildedcallsewaryday golorism asp e r s
colorhabitus as evident from the name,itdse r i ved fr om Bour di euo ¢
Wilder defines color habitus s fisoci al | y xpectatsnsyemations,d@ndi d e «
beliefs pertaining to skin tong2015:70). Skin tone thus becomes a meditmrwhich
set of emotions and expectations get attached.
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As far as India is concerned, people develop the preference for light skin due to
their habitus, the common cultural practices thatygh value onlightness of skinThis
consequentlygevelops their choices of consumption of different products andcesrvi
Owing tothis reasonthesales and use of sklightening products izidespreadn India
By buying these productthe peopleattemptto change the social valué their bodies
(Howson 2013: 123

The common cultural practices have made colorism as a natural phenomenon which
in fact is a social construct, is practiced and encountered on daily basis by a large segment
of Indiansociety. The practice is so rampant that it has also ssifatee clasification
of egg donors. The eggs donated by fawemenare higher in monetary value as
compared to those obtained from dakinned womenThe pattern appears to complete
afull cycle. It starts prior to birth ancbntinues to ba lifelong practiceThis will be
dealt in the second part of this chapiefore going into the details of the egg donation
and surrogacy practicas India, it would be crucial to see how light skin leld

synonymous ttveautyand other positive connotations over theetim

4.1 Whitenessi A Symbol of Cleanlinessand Beauty
The dichotomy of whitenedsiackness is interesting with reference to the historical
devel opment of their meanings. According to F
Trut h, Vi r giotheréxgessiveypositimegconnotatiohkke being civilized,
human and moderrSardar P08: xiii). Whereas, Backness is its diametrical opposite
and as per collective unconsciousngssneans fdugl i ness, sin, dar kne
(ibid).
There are over 134 synonyms of whiteness which mostly carry positive
connotations i Wh&eaghe sainsthefdurasspeovidesul20.synonyms
for blacknessind not a single worcarriegpositive meanings. This leads to the conclusion
that whiteress isgenerally desirechighly preferreca n d onie fs wthiite as one is rich,
as one is beautiful , Inadditioo,lgat skinsisgénerdlhe | | i gent 0
consideredsuperior and dark skin is inferior.
Thefixation of meaningelationshipof Blackness and Whiteness am@blematic
and inextricable. One cannot separate the assertion that White is goodness and Black
implicates badness. Fanon provides great insightioealm which asserts Whiteness
to goodness and Blackness to badness in these words:

In Europe, the black man is thensigol of Evilée The torturer is the bl ack
black, one talks of shadow, when one is dirty one is blaskether one is thinking of
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physical dirtiness or of moral dirtiness. It would be astonishing, if the trouble were taken

to bring them all tgether, to see the vast number of expressions that make the black man
the equivalent of sin. In Europe, whether concretely or symbolically, the black man stands
for the bad side of the character € Bl ac
labyrinthsof t he eart h, abysmal dept hs, bl acken
side, the bright look of innocence, the white dove of peace, magical, heavenly light. A
magnificent blond child how much peace there is in that phrase, how much joy, and above

all how much hope! There is no comparison with a magnificent black child: literally, such

a thing is unwonted. (2008: 1436).

Theuse of language and wbselectionare a clear indication dfie painFanon felt being

a black marhimself Though he talks exclusivebout t he tr eat ment ¢
in Europe, but due to European hegemony and colonialism, the associations of both the
notions havelispersed on global level. He had deeply observeahd pointed outhe
excessively podite connotations attached with Whiteness.

The association of Blackness with dirk and uncleanliness ista@rdiethcentury
idea rather it datesven further back. One example ofiahis alate nineteenttcentury
Pears soapd in which the blackdbyis being washednd changes twhite. The tagline
o f t he soap stated, AMaTlceh|l asls empt oy ehck
identificationsi most obviously, the association of blackness withiditiat reinforce
white supreracy, and visually encoding race hierarchies through the vertical ordering of
hi gh a nverish 2000232)(1t suggested that dark skin figrm of dirtinessand
highly undesirable. It must be wiped off to uncover a whiter, cleaner skin.

The development ofhe meaningsattached tothe White/Blackdichotomy as
mentioned abovefpllows an identical path in Hindi too. Hindi is one of the official
languages of Indidt is interesting howsomeworld languagedend tofollow identical
pathsand associatehite color with mostly good meanings and thlack colorwith the
negative onesWords like black market (translated kala bazaj, black magic Kala
jadoo) and black sheegkéli bhedh havebeenliterally translated in Hindi as they aire
English It would be nteresting to see how certain terms in one language influmnce
generate their translationsather languaged.he etymology of certain Hindi words will
be discussellelowto see howair skinis synonymous to beatui in the language

Hindi has specific words for addressing the women based on their skin color, for
I n st &ouami(which literally translated, meaiist he one who has tF
white Gawd)i conr means f air (haod&mddnaxd0@n68)s ki n
The laer however does not just mean lightness of skin, it also implies that if aggri,is
she is fair in complexion and also beautiful. This automatically infersativaman is
excluded from the frame of beauty if her complexion is dark. Ing@pular media
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representations in various movies and songs have usedetin as an essential
component of womanhood. Some of these representationdemviiscussed in fifth
chapterCinemais an extremely popular medium in India and it Admigeampactonthe
consciousnessf Indian public(Mishra 2002; Vasudevan 2000, cited in ibid).

For an Indian woman to be beautiful, desirable and valued, light skin tane is
topmost decisive parametdrighter skin is synonymous with feminine beauty and
attraction as seen in the case of two frequently used Hindi words mentioned &bove
addition, it i s a-ecenomicaasdssooial stuctarels indigativénof A s o c i o
hierarchy, are attributed to cultural commodification. In India, fair skin tenof
considered a soci al ma r k e r(JhaoBf. 2086r d).dhasocr at i ¢ h
already beemoted that the caste systesoplays a instrumentalole in this regard.
The desire to attain light skin is then understood and justified becaused@sasqerson
to havean upwardclass mobility not the change in castEhe caste system is rigid due
to which a person cannot change it even when higéyred.

To conclude, thdightness of skima social valughatii af f ect [ s ] percepti o
w 0 ma bedudy, it also affects her marital prospects, job prospects, social status and
earning potenti@(Li et al. 2008: 444). This clearly suggestsdioeninance opreference
for light skinthroughout IndiaSome personally narrated incidents and newspapertse

confirmthese aspectd social inequality

4.2 The Classification of Egg Donors and Surrogacy Practices
India has emerged as a wkilown and extremely affordable markkr assisted
reproduction via sperm, egg donations and surrogacy. This has resulted in numerous
medical cerdrs in various cosmopolitans. Childless couples flock to India to fulfil their
desire to have childremmong them are not only Indians but alsoptesi from different
corners of the worldThe egg donation and surrogacy has gained momentum and
popularity among the lowancome groups due to its monetary worth.

The eggs are collected from women belonging to a range of different ethnic
backgrounds. Thdonated eggs are then classified based on several factors, such as race,
class, social status astlin color (Deomampo 2016: 108). These segregating parameters
signify a widespread cultural notion that 1is
kinshi p model s t hat privilege whitenesso (ibid.
year 2012 by a womenébés health charity found o

and paid more for surrogates who Theer e beaut
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juxtaposition appears yet again, if one is fair, then one is beadtifalhigter value of
eggs from the lighskinned donors suggeshe desire to have fair looking offspring.
The classification of eggs also determinesmimmetarycompensation given to the
egg donors. The doctor interviewed by Ms. Deomampo named as Dr. Guha categorizes
the donors broadly tot wo <categori es, the ADiva don:i
(Deomampo 2016: 106Jhe det ai ls of regular donors
gor geous oflheyWerengagdd in domestic work were housewivesarried
traditional Indianclothingand their skin torewerei d ar k0 or 0 @athek wh e
contrary fAal |l t he diskirmeddvithdightersoloned eyes arid aallean
average height and they shared a range of profile characteristics including personality
traits, professionl08.and educationo (i bid.
The lowerclass wome bodies are considered ideal for surrogacy due to their
submissive nature, whereas uppkrss women are rarely recruited forlt signifies the
labor burdemmostly carried by théower-income groupThis islike the global economic
market situation wite most of the burden lies on the poorer segment of sodibgy.
donated eggs are available from both the groups but with varying fieeeggs
extracted from the higher status women providghly desirablegenetic materiafibid.
108).Not only do thdair-skinned donors get higher prices for their eggs but they are also
sold expensivelySuch hierarchical egg divisions also mirror the unequal and prejudicial
social behavior towards different social classes and skin color groups.
Based on the above disgsion, most doctors involved in the assisted reproduction
practices tend to have classified files/databases based on fair arskidaed donors.
They sanction the culturally prevalent practice of preference of lighter skin. This results
in the higher saal value of the fair looking women due to which they get egg donation
compensation of around 2000 $, whereas the usual donors get around 630 $. The one third
difference in the prices elucidates the value placed on the color. The lighter skin color of
theegg donors al most nal ways overl|l apped wi
2011, cited in ibid. 110).

4.3 Matrimonial Websites and Advertisements

Light and dark skin coloextends to certain advantages and disadvantages respectively,
most evidentlyin the institution of marriage. Women having dark skin face limited
proposal options and the trend is similar across various castes. The reason for this is the

less value attacldeto the dark skin. Anita Pandey (2004) exptaifiDarker individuals
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T particularly girlsi usual 'y have a harder time attractin
often discriminated against é I n fact, famil:.
girliskali(t he Hindi ter m f orcitadinBHilbnalamergsond0l9: dar k f e m:
122). The skin colothus functions as a standard of beauty and the society measures the
value of a female with reference to her skin complexion. If she lacks the desired skin tone,
then that must be compensated with other valuable entities such as cash, gold and/or
householdtemsin the form of dowry
Mostof the marriages in India are arranged and the future life partners are selected
by parentsand/or close relativeLurrently, there are several matrimonial websied
newspaper advertisementatering to the high demdnof matchmaking.Internet
technology has eased the process of traditional matchmaking dredntatrimonial
websites assist their membdoscreae profiles fill in the personal detailand offer
potentialsuitablepartnersmatching withthe informationprovided Nowhere is the skin
color discriminatiorsoevident as it is inthe matrimonial adsites
The mate seeking calepend omlifferentcriteria such as caste, region, social class
and religion etc. Speaking of matrimonial sité® thembers have to make profiles and
provi de per s onednd aflosvinga pebpte,to boowse prifikes, build
preferences, and O0refined dream mate selectio
on the basis of skin color. Drajpwn menus fodb c o mp |l exi ondé pr ompt wuser s
the skin tone of their preferred matesodo (Jha
provide an automatic syst em (é&)infavduioponei s o meone
who is of a Afairo complexiond (Abraham 2017)
Shaadi.con{literally marriage.com) is one of the leading matrimonial websites in
India. It asks the users to create profile and select options for a list of questions (about
region, religion, language and personal/physical details) to narrow the seardimd
best suitable matches.n®question is aboufi s k i n seteationas dndicatedn the
figure2a Thescreenshas hows t he four options which are 0\
Adar k o. Al | the options are also indicated wi
by no meanddark, rather light brownThis indirectly hints that slight skin tan is
considered darkkin complexion in this part of the globghis complicates the matter
and implies that a person with light brown/wheatish complexion is darkaldife
example ofthe similar cas&vas seen in the introduction. One must choose an option to
indicate theskin color of the applicant. Similarly, there is also description option in which

the profile holder can mention the qualities desirable in the future partner.
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Theoptionto selectthédi s ki n t oneo i n a mat ritismoni al
indicator of the sheer preferencthat the Indian society and culture lays on the skin
complexion. The appalling factor, however, is the provisiambf four options to choose
from, whereas the original skin tone shadesfar diversified than thefihe optionsare
too narrow to represettie actuabkin colordiversity presentn India (see figur@b).!!

Jha & Adelman conducted a research based on four Indian matrimonial websites in
the year 2009. They anabd profiles and preferences of 200 bride and grooms and coded
200 success story weddipgturesdisplayed on the websites. Thegre amazed thnd
outfitechnologyabetted intensification of colorighmn the selected matrimonialebsites
(2009: 65). Theanalyticalresults demonstrated a greater number of ntalbs involved
in staing their preference for lighter skin color withowds like beautiful and lovely for
their future brides in comparison to females. Second most significant finding from this
research was the naxistence of darkkinned brides in the success stories seciibrs.
illustratesan evidentnvolvement of matmonial websiteso visually invalidate thdark
skinnedfemale membergbid).

The physical determinant of light skin tone calso beeasily and repeatedly

witnessed in the matrimonial ads printed in the natitowl newspapersSuch ads

provide fia great insight into theiéme col
skino (Mishra 2015: doBedbghind dosed dosidatrimonialo r e ¢
ads depict a Apatriarchal view of women w

of a pot eMaiki2a07, 15nartveeexamples of this trend can be read in the
following ads from a match making site.

fiExample 1:1 am a TV journalist and working in no. 1 news channel of India. | want to
be the most dynamic and popular news anchor of India. | want to earn a lot of money in my
life through my occupation. My wife must be very fair and beautiful, who can understand
and respect my feelings.

Example 2:1 am good and docile in nature. | am basically from very good and well settled
Family with sufficing growth. | got three elder sisters and they got married and one elder
brother. | am a software professional and getting exceptional package. Basically | am

|l ooking for a Girl who | ooks Fair and bea
Abroad, 2007 ibid).

The descriptionsnentioneda bove i ndicate high demand of
To be acceptednd desirablén the marriage market, a womanust have light skinlts

importance can be identifiedtiv the position of the adjective fdiecausd precedes the

11 A still image (at3:18) taken from the video titledFairness Epidemic: Color Discrimination in India |
Kishor Bharadwaj | TEDxDeerfieddrom YouTube (207T). Video link:
<https://www.youtube.com/watch?v=616Vu2YXp (08.15.2019).
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educational qualifications or personality traits of a woman (ibid. 16). Thegnt
importance placed on the skin tone and memtig it prior to the educational attainment
in matrimonial ads is known and practiced throughout Intias suggests that more
importance is given tanaturally bestowed trait that a person hascontrol overather
than the hargarnedprofessional qualificationTo highlight this issue and advise the
public to avoid indulging in this practic&jmes of Indiaa media group placed a notice
in 2017 menti oni ng Giprofessian e kducatiosakquatificatiosnst g ht e r
aheadofwet her she was fairo (Abraham 2017).
Interestingly the same proposition can be witnessed in a newspaper matrimonial
ads 6 c o p inthethird figuret%Ttis figure however includes ads for both men
and women and the str es daidbndoththeagendenshe a A f ai r o
desire for fair looking brides and/@vengrooms isthus extensively evidentn the
marriage market. Téregular occurneceand useof the wordfifairo in these matrimonial
adsareproofs of light skin as a importantsocial capital. Due to the acquisition of this
capital , o nnadiagenmarketingreasess exponemtally.
A study of matrimonial adverts in two leadiinglish language Indian newspapers
illustrated the transition of desired attributes in the briBetwuguna (2004) noted that
duringthe 1960stalent (like singing) was emphasised more than physical attributes. In
the 1970s Engliskpeaking (i.e. convéreducated), smart, working and physically
beautiful women were sought. In the 1980s, physical beauty traits were given more
importance thaothertalents. By the 1990s, the boom in the local media chareselied
inthe images of an idealized femininebpy . Due t o the media represen
and a fairskinned complexion became a form of social capital for females in attracting
mal eso (cited in Jha & Adel man 20009: 70) . Th
academicand personalartistic skills to the mere physical appearance constituting skin

color to be of utmost importance.

4.4 The Relationship between Female Body and Appearance

As mentioneckarlier,the female bodies are heavily judged on their physical appearance
in comparison tanale bodies. Tére is an intricat@and problematicelationship between

a female body andsappearancaVomen in India tend to faabfferenttypes of criticism

or judgements are passed either by neighbors or relatives basaednenousbeauty

12 A still image (at6:46) taken from the video titledFairness Epidemic: Coldiscrimination in India |
Kishor Bharadwaj | TEDxDeerfietdrom YouTube (207). Video link:
<https://www.youtube.com/watch?v=616Vu2Y¥p (08.15.2019).
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ideals, ke it skin color, body shape or type of hair. It makes emfeel that they do not
fully own their bodies rather their cont
restricted to India rather catsobe witnesseth other parts of the world

Thewomen from an early ageare made to think that their bodies are not solely
theirs, but al so fAt he (petdmgn0ld)lytien teafislatpse o p |
into a culture which does not allow the women to take ownership of their bodiesvand ha
its complete controlThe reasons behind this might
independence. When they live with their parents, they are considered as burdens due to
the practice of dowry. Once married, they are hugely dependent on their hu3idands.
female bodies ar#usconstantlyin othesbpossession.

They are als@xposed to public scrutinyidiculed and mostly judged byothers
when they do not fit into the ideal feminine body imagkis could lead the young girl
unconsciously feeling ashamed herself and would hesitate t@appily embraceher
bodyOne often hears comments | i keThé@éywmg wou
women studying in various universities across India have withessed@uahents about
their bodiesat some point in their lives. The insecurities related to female body can be
generated due to family pressure and worsened through media ifiad)es

India still has the traditional marriage institution and skin color is an important
component in the selection of potential spoasealready proved through various
examples and research evidence mentioned in the section Anoteer important facr
however is the overall physical appearance of woman. She is perceived based on a
criterion of acceptance from the male point of view. If the ifpeential husbandnd
his family would want her in their lives or n@bid). The feminine body and its psical

appearance must be good enough to be approved for marriage
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5 Representation in Indian Media

Representation has occupied a significant plaailitural studies.For that reason, it

crucial to understand what representation stands for. It intricately connects language with

culture. In simpler termsfi Re pr esent ati on means using | angu
meani ngf ul about, or to represehdl]l9t he worl d
15). This according toHall, is an ovessimplified meaning of a complex term.

Representation is an essential part of the meaning making and sharing process. The

sharing of meaning takes place between members of a culhoeshare a common

langugageHe al so c¢cl aims that representation involyv
imagesé )[ t o] represent thingso (i bid)

Hall mentions about twolosely relatedystems of representation. The first system
which hetermsas fAa shared syst,asnhe orfethatcabowsctieept u a | ma p
members belonging to a culture to correlate i
with a set of concepts onental representations ( i blB).dThe pé&ople interpret the
world andmake meaningsut of itdepending on the images and concepts present in their
headsThese concepts and i mages can fAstand for o
refer to things bot h (ibich¥) When therfidtsysiemtos i de owur
representation is applie® the situation in Indiathen it could be said thdbe dark
skinned peoplget to knowabout thehigh valueof light skinfrom therealworld objects,
primarily skinlightening productsThey ultimately tendto correlateskin colorwith the
application of products

The second system of representation Adep
correspondences between our conceptual map and a sengfaiganged or organized
into various languagawh i ch st and for or reprAskaedt t hose ¢
language plays a crucial rote exchange the meanings and concepts with members
belonging tahe same culture. It is the language, be it in the form of written text, spoken
word or image that conveys #tle concepts. With reference to correlating fair skin with
beauty, the Indian media and the local populations communicate with one anotleer in th
numerous languages spoken throughout India.

Halcombi nes these two systems of represent a
bet ween 6t hingsbo, concepts and signs |l ies at
language. The process which links thdbeece elements together is what we call
represert at i o n dacornclude,ithé }hings present in the real world, their mental

concepts and theaxpression througlanguagewhencombinedresult in representation.
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It is this definition of representation that will be applied in this chapter to see how Indian
media represents the ligkkin to be synonymous to beauty, desirability, youthfulness,
health and other positive connotations.

Media plays a pivotal role to shaand spread all sorts of information and
entertainment. Print and electronic media are nhow accompanied by social media with
various networking sites, changing the pace and meanings of communalhtioound
the world The virtual world of social media, an outcome of internet, has turnegidhe
into a global village. People arso closely connected and can share information and
personal experiencés virtually no time.

Before the advent of internet, the media congatisf electronic and print. The
electronic media includednovies and television broadcasts, whereas print media
comprised of newspapers, magazines and posters. Media in all its forms plays a crucial
role to dissipate all kinds of images and ideologiegch are dominant in the culturk
also projects the common beauty ideals thranghkie music and fashion industry.

In this chapter, the role of Indian mediamprising ofcinema,beauty contests
fashionand advertising indusés will be discussed in great detailhe involvement of
various types of media to impamplicit and eplicit messagesontaining elements of
colorism wil be analysedindian media plays majorrole to represent images of beauty
and desirabilityin the Indian society The role of media representations is tremendous
regarding the portrayal of light skin as a symbol of bedtiportraysimages and videos
conforminglighter skin tonewith being beautiful, desirable and successful. The-skin
lighteningpral uct s6 advertisements in the past |
marriage prospects after the application of the products thus raising the social value of
the user.

The Indian public is constantly bombarded with subtle orsostubtle messages
of fair complexion as a symbol of beauty and attractiveness ottoeldgy basisThe
advertising companies are actively involved tdkenappealing advertisemenihe ads
are played on the TV and are aldsplayedon the megabillboards Due tostrong
influence of media imageshe matrimonial advertdescribe the high demand for fair
brides Examples osomematrimonial adfiave beewliscussed ithe fourth chaptefThe
motive behind such messagasl the selection of wordsloud and clear antie practice
is till datedeeply ingrained in the psycHaue to theconstant exposure to these messages,

Il ndi an society has developed fAda traditi ol

skin-color discrimination [specéial | y] agai nst womeno (Jha,
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5.1 Indian Cinema
India, beingthe second most populous country amndometo multilingualism and
multiculturalism hasiit he | ar gegtr ofieat nge cbuhmry in the
produces 800 to 1000 movies in a year (Ganti 2004tn8)an movies are based on
different genresOn the one hand, there are mvies which lack commercial appeal and
are mostly appreciatl in the international film festival©n the other hand, a large
segment of Indian society prefers to watch typioalsalamovies® Somemovies are
based on different social, cultural and political issdésesemovies are produced not
only in Hindi but also in 20 other regional languages, such as Tamil, Telegu and Kannada.
Hindi movies outstrip the movies produced in other languages and has tlaegtre
going audience due to mass appeal and dominance of Hindi language.
One of the most prominent afar-reaching showbusiness industry is Bollywood,
a term fAnderived by combining Bombay with Hol
movies each year. The audience of Bollywood movies is massive, around 12 million
|l ndi ans watch a movie every day. The figures
of praducing and circulatigimages and narrativeibid. 2-3).
It has been propagating thalorizationof fair skin by direct or subtle means for
over a century. Throughout much of the history, the leading ladies in the movies have
been disproportionately ligskinned than most of the Indian population. For years, it has
prized the female actors more their appearances than their acting skills. The stories of
some movies show that fairer characters belong to uppefoasatsnd the darker ones
are usuallyfrom the lower class/cast®nestriking feature of Bollywood movies is their
colorful and vibrahdance songslhey are an essential part of the movies and some of

the famous songsropagatecolorism.All these aspects will be discusseelow.

5.1.1 Bollywoodd s Br ownf ace Syndr ome

Bollywood has been facing brownface controvessn various movies in the recent

times The trends althoughnot new, butit has been in themelight recurrentlyduring

this decadeAccording to theonline MacmillanDictionary,br ownf ace 1@ Adar k mal
worn by a white person playing the part of a-wdrite p e r s'“oThig practice has a

historical backgroundn Hollywoodtoo, where thenonwhite characterwereplayedby

thewhite actos in the pastWhite actos were given dark makeup to fit into theoles

13 Masalamovie of Indian cinema mix genres such as action, comedy, romance, drama etc. in one work.
¥ Link: <https://www.macmillandictionary.com/dictionary/british/brownfadg1.04.2019).
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The issue with Bollywood movies is thte light-skinned actor portrays a daskinned
characteof the same racét is not white vs nofwhite, rather varying shades of skin tone
within a racial communityHere selected characters will be mentionedh@lwith the
moviesin which lightskinned actors played daskinned characters with the application
of brown makeup

Before moving tothe examplesof brownfacein Bollywood, another important
aspect is significardand itis somehow related to this trend, that is about the diffesence
in character portrayal according to the skin tdfue.an actor to portray the role of a well
educated and uppetass personhe/she must be faiwskinned Skin color is ausual
parameter tondicate the soci@conomic status of eharactenin a Bollywood movie
Nandita Das is an established actor and direBecalling her experience in actioger
adecadeago s h e s ai daddifettorsraadwcamera pessans tell me that it would
be good if | made my skin lighter as | would be more suited to play the role of educated
upper cl ass wo ma.nThis njakea & glaapthatthe s@r0shadg of a
character giveslirect hintto his/herclass and educational background. The lighter the
skin of a character, the higher the class and education and vice versa.

One the one hand, a dusky acmasasked to lighten her skin tone to fit into the
characterOn the other hand, the lighter skin actors are applied darker tones of makeup
to fit into specific roles. Here an important questiarises why not to cashe dark
skinned actors in the raa@nwhich they perfectlyfit? The answer is simple, ftas to do
with the general trend in th@oviei ndustry that #Aactors wi
enjoy the scale of popul arity required
(ibid). There is neshortage of taleetd actors irindia, but the selection of actoitsased
on ther skin coloras an importanparameter indicates colorisriMany darkskinned
actors continue to struggle for ys&w establish their mark in the showbiz industry.

This is dore consciously andlearly signifies thehigher popular demand of light
skinned actors among the general pubtics due to this reason that the producers and

directors do not riskheir movies by casting darkeskinned actorsevenif it is demand

forcertainrolesss They need the presence ofoavaid est

financial loses The majority of the most successful movie stars are-gimned.

In the recent years, Bollywood filmmakers have been experimenting with the story
plots and manynovies have already beemade in the rurakmall town or slunsetting.
Sometimesfails ki nned actors were fimade up to |

lend authenticity to characters from the middzlow-i ncome cl asses t
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(Desai: 2019). Such divideased on the skin color reflects the differences between the
rich and pooon the basis of skin complexionhis is based on the sarassumptiorof
fixation of skin color with higher/lower castes and/or social clasgastdiscussed in the
second chapter.
Some of the most prominent-lst actors to have recently donned brownface
makeupand played underprivileged, lower cladsaractersasr e Al i a B(att 0s

Bau

migrant laborerjn Udta Punjab( 2 01 6 ) , Ra nv e dan en®rginggrappes Mur ad
from Mumbai slums)in Gully Boy( 2 01 9) and Hrithik (@Roshandés A

inspirational teacér from Bihar)in Super 3q2019).Thelattertwo are based on rebfe
success storied\ll these characters were portrayed by application of two to three shades
darker makeup, even though there was no reference to the skin color in the scripts of these
movies. The brownface is a-¢o solution, if a character is to be portrayed as belonging
to lowerincomegroup

The most recent movie to have used brownfacBalk, its trailer was released in
October2019 It has the character of a brogiml whois mocked for her complexiand
this role is played by Bhumi Pedneleino is many shades lighter thténe characterHer
images from the movie and real lifareshownin thefourth figure which illustrates her
unreal and strange look in theownmakeup One of the promotional posters shemiher
throwing away the fairness creams tiggest anessage afitmostimportancesspecially
for the Indian womenAlthough he intenion was good but thenovie makersfailed to
leave a mark because thdigl not cast a real daidkinned lady to portray the rold that
would have been the case, the situatiowla bereal andvould havestrongerimpacton

the audience.

5.1.2 Song Lyrics
Bollywood moviesare differentiated from those of Hollywood due toitleelorful song
sequences. These songs have catchy tunes, dance moves and are an integral part of the
movie plot. The female and/or male leading actors are sometimes shesyndiping the
lyrics and at other times, they are accompanied by many backgroucelsléo make the
outlook of the song more vibrant and chanty. If a Bollywomyiegeek is asked to name
some songs about admiring a ligdkinned girl, at least 5 to 10 songs might instantly pop
up in his/her mind.
Some lyricists have been writing sulghics since the 1960s and over the years,

such songs have turned out great hits of their tifhe.songs praising woman solely
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based on her skin tone have gained momentum ovgragtedecadedt is however not
the case with all the Hindi songs. Theg dased on various themsasich as love, hate,
revenge, celebration and so on. Bae theme ismportant with reference to colorism
and that igo praise theori (light-skinned femalelove interest of the leading actand

there are numerous Hindi s@xpntainingthis word in the chorus.

In this section, three song lyrics will be assessed based on the different perspectives.

Selected lyrics of the songs will be presented along with their loose English translations.
The selection is made due to thelathnt messages glorifying the ligtkin. There are
two different time zones chosen, the first song is one of the classical hits from the 1960s
and the other two are from the recent times. fiitsé¢ classical songlyrics mentioned

below,is from a moviereleased in the year 1965 one of the most popular songs of its

times.
Movie: Gumnaan{1965) Movie: Gumnaan{lit. Unknown) (1965)
Song:Humkale hein to kya hua dil wal¢ Song: What if | anblack, | have a gooq
hein heart
Kahan bhag rahi hai tu? Where are you running?
Kale se dar gai kya? Are you afraid of thélack?
Humkale hein to kya hua dil wale hein | What if | amblack, | have a good heart
Hum tere tere tere chahne wadlein | like you
Yegoregalaantandana Thesewhite cheeks
Ye reshmi balaan tandana The silky hair
Ye sola salaan tandana These 16 years
Ae tere khayalaan tandana Oh your thoughts

This song mentions about the fair complexion of the girl \githe galaan(the white

cheeks) of the beloved. It also elaborates the anxieties of a dark young man who assures

the girl to believe in his goekearted personality despités blackskin. The song starts
with two lines in which the hero asks his ladylove about the redsoer ounning away.
He assumes that his dark skin has made her afraid of him. These linesthelitthrk
skinned people. The most striking feature of this sertestarkcontrast between the
darkskinnedmanand thdight-skinnedwoman see thdifth figure.*®

These song lyrics clearly project light skin color as a symbol of beauty and
desirability. Such lyricsaare asource to spread coldriasness and are problematic in
nature. The practice of such songs has a-hmid history as seen in the first song
mentioned aboveBoth the male and female actors can be seen performing such songs.

In the song mentioned above, the male actor was appngcthe skin tone of his beloved.

15 A still image (at 3:15) taken fromthe videoi t | ed A Hum Kaal e YblU@ube To Ky a
(2010). Video link: fttps://www.youtube.com/watch?v=ILgrhR9rjyM12.222019).
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In other instances, the female actor wolikdself praisdner beauty by mentioning how
fair she isgenerallyor could mention body parts such her white face or wrists.

Comparison of skin complexion with other wehbbjects is also common, an example of

which is given below.

Movie: Tashan(2008)

Song:Dil dance maare

White white facedaikh k

Dilwa beating fast

Sasura chance mare re

Rose k jese pink pink humre gal gulabi
Sky k jesan blue blue tohra naharabi
Bhola chehra jese moonkali zulfen jese
cloud

Ab na hor chupaya jae, dharkan ho ¢
very loud

Movie: Tashan(2008)

Song:Heart is dancing

Looking atthewhite white face

Heart is beating fast

Wants to have a chance

My cheeks are pink pink like rose

Your drunken eyes are blue blue like sk
Innocentface like moon dark hair like
cloud

Cannot hide now, heartbeat has becq
very loud

This song is interesting due to multiple reasons, firstly it makes frequent &sglafh

words which is usually an uncommon practice in Hindi soB8gsondly the background

dancers in this song were alhite-skinnedforeignersthe picturé® from the songan be

seen inthe sixth figure. A brief historyof the trendwill be discussed in the following

section.In addition to thata simile is used to compare the face of a girl with the moon.

The common aspect between the two is undoubtedly the adiibe This song again

presents a male hero drooling over the female duertoh@ whi t e

whit e

this magnetic attraction, his heart beats fast and gets out of control.

Comparing beauty of a woman or addressing her with the xaine¢her physical

objects is not an uncommon practice. It has been witnessedticus works of art and

f aceo.

literature, such as addressing a woman with the pet name honey, which has now become

a common term of endearment. In the Indian context, it is very common to compare the

fair complexion of a lady with the moon as seen in the aloationed song

Comparisons are also made with nidls mentioned by anonymowhen shecomments

ont he compl exion of

her sister as

common yellow. Badshah uses this comparison in his recentPsaua He is a wekl

mmdi | Ky

butter The pureand fresh buffalo buttein India has a white textureather than the

wh i

known Indian HipHop artist and has given back to back hit songs in the past few years.

Few lines from this song are mentioned below.

16 A still image (at 0:58taken from the videv i t | e d

fi Di IfronDYouTabe (2014)ar e 0

Video Link: <https://www.youtube.com/watch?v=I7wqkrtE27(12.222019).
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Hip Hop Artisti Badsha

(Pagali 2019)

Teri mummy ki jai

Kya cheez bnai

Dhoodpe jese ai hanalai

Chitty chitty bang bangghitty kalai
Teri aag laga de jese diya silai
Tu hai sexy, bagi hein sso

Hip Hop Artisti Badshah (lit. King)
(Madi 2019)

Praise be to your mom

For creating thing like you

Like cream on the milk

White white bang bang, yowwvhite arm
sets the fire like a matchstick

You are sexy, others are-so

The song startby praisingb el ovedos
comparison between her skin complexiomedewith the thick cream othe top ofmilk.

This too has to do with the traditional Indidairy milk experience. When the fresh milk

is boiled and latecooled a thick white cream accumulates on its tofhe message is
reinforced with the repetitive use of the waglitty (literally meaning whiteskinned
woman)that further heightens the lightness of her skin color. As a result of this, the singer

declaes her to be hot and sexy in comparison to all the other gitlsetohe refers as

bei ngoidsoThi s song

it takes the issue of skin color discrimination to another level. Such sanfgce the

mom f or

i's the

creat.

S

long-held perception that a woman has beauty, worth and desirability only and when she

is light-skinned.

5.1.3 Trend of Foreign Background Dancers

Bollywood is famous for itstradition of songs with numerous background dancers,
synchronising their dance steps to thasic beats The movie makersormally have

expectations that

arean integral part oh movieds publicity (Ganti 2017: 259Before movingdirectly to
the white-skinned foreign background dancers, it would be worthwhilievestigatea
brief transition of this change. Tlweend for the selection of these dancers has drastically
changed specificaly in the past two decadeBefore the miell990s,the dancers were
mostlythe local workingclass men and women who were selected based on their dancing
talent. The physical attributes, such as height, skin calat body figure were not the
They

parameters for

Asong

t hei

r selection.

Dancers Association) and worked at lesser wéipet 261).

Towards the end of theventiethcentury, these dancers were gradually regalduy

the upperclass, relatively farcomplexioned, young and educated entrants. They were

referred

earned four to five times more than the workatgss dancers. Due to their faiskin,

the producers and

directors

a s moétlynwadkedinsthe fashiordand advertising world. They

-skeffjueaeacsescces s d

preferred
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gained momentum over the time and upgass models gradually repktthe low
profile traditional dancergbid. 260).

The bigmoviemakers began to feel thaketiocald ancer s | o enkoerd diot,o o
they lacked physical appeahdeconomicvalue. They imagined theudience8 r es pons e
werethe reason for theseadicalchangesibid). Due to theechanges, the attitudes of
choreographers, producers and directors towardethédancers changed too. The late
1990s witnessed gentrification of Bollywood background dancers. The expectations
regarding skin color and body type weraerging on the Indnmoviemaking landscape
Thenew dancers wemxpected tpossess characteristgsch adeingyourg, educated,
goodlooking, light-skinnedand tall.

During the turn of thdwentyfirst century, Bollywood went international with
movies reaching wider audiences. Somevies were dubbed and screened in the various
cinemas around the globe. Another evident change was in the plots of some of the highly
successful Bollywood movies which revolved around the stories of Indians residing in
thewest. Such movies had white Evmerican background dancers because they were
shot in the foreign locations and these dancers were the demand of the movie. By the mid
2000s, different movies showed up white background dancers, although the movies were
based in India and the story lines were also local.

This trend continued and models from Australia, UK and other European countries
were readily available for dancing at affordable rates. Different companies hired them
with contracts and provided facilitiéike accommodation and travelling costs. It was a
win-win situationfor both the parties involve@heforeigndancers did not face the tough

competition to find worHlike in their home countries. The popularity of these dancers

t

hi

i ncreased duwee tad ofustt ewheotey womenédés sexuality,

white women have different standards of modesty than Indian wiomef. i268). Tthe
foreign dancers were comfortalite wearshort and revealing clothes. This was a point
of diversion br thelocalfemale dancers who woulisitateo wearskimpyclothes.

The foreign background dancers can be seen in many Bollywood songs and this
trend has been prevalent in India for the last one and a half decade. Most of the Bollywood
songs in which the forgh dancers performed, they were seen in skin revealing clothes,
such as crop topshorts as shown in the image taken from the $aih@ance Maare
(see figures). In addition to the foreign dancers, IPL (Indian Premier League) also hires
white-skinned foreign female cheerleaders. IPL is an annual T20 cricket tournament. The

cheerleaders from different European countries flock to India every year during the
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tournamat. Every time a male player takes a wicket, hits a boundary or the team wins a

match, skimpily clad cheerleaders damcsupport of their teamen theallottedstages

5.1.4 Foreign Womeni making it big in Bollywood

There has been a notable inflok(female)foreign actoramaking successful careers in
Bollywood, especiallyn the last decade. Bollywood inside@mmenthat the reason for
their success is simplethey havephysical features such &ar skin, light eyes and are
desirable to the Indn audienceMany ofthese actors claim to have struggled hard to
climb up the showbiz laddéw learning the language and traditional dancing si8lene

had face rejectionsn the audition®r werereplaced in the movie=arlier in their careers
There is one common feature among all the foreign actors flocking in Bollywood to make
a mark and that is their light ska@mplexion

The foreign actors, who rose to fame and swgeBollywood, are Katrina Kaif
(British), Sunny Leone (Canadian), Nargis Fakhri (American), Jacqueline Fernandez (Sri
Lankan) and Nora Fatehi (Canadian with Moroccan backgrolind)uld beworthwhile
to have a brief look at the career paths of Katrina Kaif and Noraifcateto theisheer
popularity among the Indian masses.

Katrina Kaif is a British national and had worked as a model before landing in
Bollywood. Her debut Bollywood movie was a baoffice disasterShe faced initial
failures and was replaced in various movies by other actors. People judged her for lack
of Hindi proficiency, and some criticised herediocreacting skills. She remained
steadfast and workddboriouslyfor hours to improve her languaged dancing skills.
Over a span difteenyears, she has given some of the highest grossing Hindi movies and
many chartbustesongs By now, $ie has established herself asamkableand sought
aftermovieactor.

Nora Fatehrose to fame in the year 2018 with her hit sbilgar. Her dance moves
and back to backnassively populasongs made hernainstanthousehold name in
Bollywood. The struggle behind her success remained unkrimeforesheopered up

about itwith the newspapeHindustan Times S h e It gets codhplicafed when you

dondt bel ong t o | ndiriaangudgh, enderstanding theanuahces o
of an Indiancharacterandson 0 ( ChaZl9abor t y:

She faced a rough patchtimeinitial phase of her careebhe was bullied because
she couldndét speak Hindi properly. The a:

20 lakh which she had earned frdifferent ad campaigns. She had to share her apartment
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with 8 other girlsand her passport was stelé\ casting agent said her to go back and
that they dondét need her her e.perBiseoane g
graduallytoiled her wayupwards withthe limitedavailability of opportunitiesTill date,
she has many hidance songw her creditand isgreatly admired foherecstaticdance
moves. She enjoys dancing as an art form. She is currently workiagnowie as an
actorand nowwants to prove her acting mettle to thdianaudience

5.2 FairnessPr oduct s®6 Adverti sements

Like many other productsf everyday useskin-lightening products are also heavily

a l

marketed and advertised in India. The advertising of such products plays a crucial role in

their salesand demandAdvertising’ the fairness products isota marginal or secretive

economic activityin India, ratre r Aa maj or growth market

corporations with their sophisticated
2012: 183)As mentioned earlietndia is home to various cultures and languaged)eso t
f ai r ne s sadvertisententsrd desiyneckeeping in viewthe different linguistic
andculturalbackgroundsf customers

Unileveris especially known to promote ifsirnesspr oduct s A wi t h
print ads tai |l oibice 882)t Differénblradian statesuhbve theirdosad
TV channels roadside hoardingand newspaperthat broadcasand print adsn thar
respectivdanguages. The fairness produdds are thstranslated tanake thensuitable
according tathe target culture In adlition, somenational broadcast networkaewed
by a largesegmenbf society playf a i r n e s sadspxclusidelyio Hirsdio

The companiesisuallyhire superstars dhdian movie industrieso endorse their

products The supestars receive heftgumsof moneyto usetheir stardomin orderto

persuadehdr fans to buy thie endorsegroductsThel ndi an A[ m] odal s

become the idealized beauty icons whose images in Indian advertisements are viewed by

a | arge consume k0l6es Oy ManyBollpwood A-histers induding
Priyanka ChopraGarnier Light Ultrafairness cream), Deepika Padukohetrogena

Fine Fairness Cream), Sonam Kapdord( O r V@hiel Perfect Fairness Cream), Katrina

Kaif (Olay Natural White fairness cream) have been associated with big brands to endorse

ther skin-lightening creams in the pa@bid).

"Hall defines it as fiSalesmanship in writing,
written and printed word and the picture. o
Stanton says, AnAdve

rtising consi st spereohal,@dldr t he

t he
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The fairness creams in Indijarior to 2014had been advertisedth a very typical
storyline whichcan best be describedtimese words:

A typical advertisement for a fairness cream in India begins pattrayal of the (many)
problems of a darkkinned persanMajority of skinlightening cosmetics target women.

They are likely to portray a dadkinned woman as amderconfident and insecyperson

who isunable to secure success in life until someone sugthestise of a fairness cream

(Sylvia, 2014). The advertisement then shows her radical transformaditoonly does she

become several shades lighter, but éxetire personality undergoes drastic char@ee

emerges as a successful woman, confident, andhsels ur ed because of I
(cited in NagaR018: 1).

Such an advertisemeptot was identicafor different skinlightening products.
Almost all the advertisements presentednarke difference not only in the skin shade
of theuser butalso indicated hemewly gainedsuccessand confidence. It alsshowed
the ways in which the womarifinds a desirable match and/or job. Such advertisements
had,foralongtimej mpl i ed a cl ear message that fAfa
In this section, threelectronicadvertisements will beriefly dissectedFirstly, the
cl assi c fai Fdir&sLovelhsfairnessdceamp decondNivea whitening
deodorantid and thirdlyGarnier White Completd-airness Facewash adver the past
three decades, many commerg fairness creams have promised the user not only the
acquisition of fair skin but also a deslr@b andor love of life. The directors of such ads
are of the view that these ads are a mere reflection of the real Indian society. This can be
considered true to some extent.
According to Glenngkintl i ght eni nagdspriodaict sé® seen ¢
responding to a prexisting need but actually creating a need by depictarg skin as a
pai nf ul and depressi ng Teixipieactomanceeodhe firgt J h a
two approaches to representationHsll. The first one being reflective which states that
Al anguage simply reflect][ s] a meaning wh
objectsd and the second one is intention
speaker or writer or painte&rant s t o say, his or hdeal pers
1997: 15).The preference for light skin tone is already present in the Indian society. The
fairness cream ads merely reflect this preference through various visual and print media
platforms thuseflecting an already existing phenomenon in India. The ads however also
convey personally intended messages which project the incentives of the manufacturers
and advertising companies for the consum@sser the years, such ads had conveyed
veryloud and clearmessagef a girl is not fairskinned, she is destinedliee aloveless
unhappy and unsuccessfi.
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According to Hall, language and the process of making meanings out of it lie at the
heart of culture. He takes language in the broaderesenshi ch al so i ncludes
images, whether produced by hand, mechanical, electronic, digital or some other means,
when they are used to express meaningo (Hall
visual images (as will be discussedlie threeadvertisements) as published in both the
electronic and print media for advertising fairness products. The transformation of a sad
and darkskinned woman into a happier and ligtkinned communicates a very clear
message to the receiver. It directly asates the happiness and satisfaction of the woman
with the acquisition of lighter skin.
The cosmeticcompanisc a s h o n -héld ifteenalizabon gf whitedeal and
rejection of the dardo t h @agar 2018: 5)Most of the skii i ght eni ng product s
portray the light skimassociatingt with youth, empowerment antieauty(Rice 2014:
249). Some companies sell their products overtly by associating dark skin with
deformitiesand diseasesuch asmelasmahyperpigmentatiorand other pigmentation
pathologies (ibid)lt is true formany Indian ad¢hatuse unique medical termologies
naming the technical ingredients present in the procguisealth benefitgained using
them The consumers ddkin-lightening products are made to believe that fair skin is
attainable Through their use, one woulthve health looking and glowing skinThe
advertisers use smart tact i Theconstouctionrmhdl uence <co
story plots ofthe adsusuallypor t ray a fal se€eoboomise moldat i abk
whereas the reality is fdetched(Nagar 2018:
Theadvertsementscontaining thedea of light skirbeingbeauiful, more desirable
and acceptable ka becomean importantingredient of thanedia representation¥he
advertising ofskin-lightening products was blatant amtiscriminatory,but it has toned
down due to a Indian advertisementegulatory bill passed in the year 2014 which will
be discusseth the seventhchapterlt is due to thigeasonthe distinction will be made
between the ads made prior to 2@t first twoin the abovementionedist) and the last
one was released aftiére bill was passed
Till date, Fair & Lovely Fairness cream has thghest shareaccounting for 80%
in the Indian fairness productsmarket (Glenn 2012: 182)The company is actively
involved in the continuous upgradation of its skifightening creams One important
contributor for high salesf this creams its strongadvertisng campaign. The company
advertises its newly launched creafwith latest formulasas claimed by the company)

in all the major languages of Indigyvests heavily on city hoardings and pedtads in
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the local newspapers. The cream tpasvasivelyreactesaudienceesiding in various
Indian states, in their native languages and their local medisastarsly endorse it.

In thefirstad ayoungbr own girl 6s father Al aments
for him and his daught @brd)Heres aultuaal pyacticess n ot
objectifiedthat a boy child is usually preferred to a girl child in Inda&ing a girl,she
could not beequal to a man for earningsafficientlivelihood. Her dark complexion is
projected asa huge obstaclen the way of ahandsome salarjde ar i ng her f
thoughts she getextremely upsetSitting dejected, she sees an ad in the TV which is of
Fair & Lovelyfairness cream.

She uses the magical cream and eureka! She finds a job of an airhositelsat
tooin the British Airways not in any Indian airlinesA shot of handsome pilot looking
spellbound at heififair andlovelyo face suggests thaths interested in heBecoming
fairer and getting a good job makes h®re confident, happyuccessfudnd herfather
is delighted Overall, this ad promotes colorism an@iso sexisin nature. Ads like these
give fithe messagg ethanw!l 6tai td ovel not bon
personal and professional l'ifeo (Jha & A

The startling aspect of this ad is not fueface meaning of tretory plotwhich are
shown withthefinal resuls and successutwhen ondries to read between the lines, it
shows theutter shift in they i rcuiltdra values. Prior to the application of the cream, the
girl was earning less due to her dark complexion and sad attitudeatAintle, she is
shown wearing a traditional Indiamessshalwar kameezAt the same time, father is
unhappy for not having a male child. When sucdeshe form of light skinenters their
home, the girl is projected in a completely western attire, a pink coad stmort skirt.

The recruiting members tiea i r | office@r@ white and they approve her for the job
due to her extremely close affinity with the white skin and western.aktiie ad thus
conveysproblematicnessageat so many levels.

Fair & Lovelyads mostly showed ar ker women as being dur
low selfe st e e m, ignored by young m¢Qlenna261@. den
182).The women then see the ads of fairness creams or a dear friend/mother hands them
the creamAfter the successful applation, therejuvenating fair skins unveiled on the
screenThe result is success, marriage prospects and happiness$einlis¢s turninto
utterperfecton. When their lives change infierfection it is just due tdahelightening of
the skin tonepot due to changé the educational, class and caste backgrauddme

advertisements also highlight Athe desir:¢
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somet hi ng essent,B.2016: 89). Thisisthe casénthe ddygiscusséed h a
above. Both the pilot and her father approve her new look.

The packaging of such creamsddhe different shoté the videoadvertisements,
in this casd-air & Lovely, also play a significant role to persuade the viewer to buy the
product. Over the yesy this cream had been sold with a packet covers pl ayi ng
duskier woman who, in four successive stages ofwkittening changes into a startlingly
farrs ki nned person. The metamorphosis of t
with the simultaneousarn s f or mat i on i n her exprelf)si on
This transformation was projected one by one on the screen with the recommended use
and doageof the productThis puts acrosshie message that tHghter the lady gets, the
happiersheis (see figurer). The happinesbarometenf an individua) as apparent from
these advertisements,thus judged basesblely on theskin color In other words,he
happiness olvomenhas nothing to do witherphysicaland psychologicalell-being.

In the second adNivea advertises its whitening deodorant. An upplass,
seemingly educated and fair husband and wife wish to go fomantic candlelight
dinner. The wife is thinkingdf to go with or without sleeves and then uses Nlinea
whitening deodorant tbe confident abouter underarmsThe feminine voiceover in the
30 secondad repeats thevords fifairer, whiter underarntis twice signifying the
importance of the produandshortly tells abouthe special formulaontainingliquorice
extractswhich help torepair theunderarmskin. Alongside, the repetitive use wafords
fair, white and whitening, the underarms and the whitening word on theinerare
brightenedvith the tint of whieto create the desirethd impactfukffecton the viewers

As mentioned aboveh¢ fairness product advertisers were guided in the year 2014
not to associate the dark skin tone with unhappiness or dissatisfattigpersonOwing
to the new guidelinethe advertising strategy was modifiddhe skinlightening products
are still advertised bwtith a new perspectivéany of these products anew advertised
with the Apromise to protect against the
the sun and reduce the melanin secretion, thus leading to the emergence of fairer skin and
mor e A b e auNagar 201805)Tkiksuggasts that theritar tone of skin is not
something naturally given to a person but a resuktarfstantexposure to the harsh
environmentand sunlight

One such ad is dbarnier White Completeé~airness Facewasiihe most startling
aspect of this product is itetriguing name. Thad begins with a fair girl going out in

the sun and her fairness gets badly affettggbollution and dust. Due tthe severe
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exposure, she gets tanned and uses the advertised facewash. The voiceover, after sharing
brief details abouthef or mul a of the product, cl ai ms
reveal one t one fEe message ofkhismad is discreztrae thewdark h .

skin is credited to the environmental factors rather tteinralmelaninproduction

5.3 Billboard s and Magazines

One form of product marketingnd brandings to print the ads on panafléanners or
hoardings and get them displayed on the prominent city junctions. This trend gained
popularity and increased in momentum specially in the past decade. Heéodwayious
itemscanbe seen around busy roads advertisingdi a
billboards have white skinned foreign modeksven for traditionally Indian products like
antique jewellery,Saries [traditional Indian garment for Hindu womemind other
traditional c¢clothingdo (Mishra 2015: 733)

The advertisements damousfairnesscreamsplayed in the video format on TV
are also printed anshowcasedan the big hoardings and billboard®ne suchoillboard
adof Fair & Lovelyis showninthe figur8& The ad cont ains these
& Lovely Our Best Ever Formula for Our B
the ABeforeo and AAftero face image of a
analyse the use of computer graphicslightly alter the skin shad&uch hoardings and
billboardscost huge sums of money for displaying them on the busy city jus@iuh
would boosthe product sales.

Similarly, the fairness creams ads are also printed in the Indian magazines, one such
ad to bepublishedis of Fai r ever Fairness Cream which
CHANGE THE FUTURE! Look fairer, feel more beautiful than ever, with new
FAIREVER!... Change the way yolook, and face the world with new confidence!
Contains no bl each. (Buolopt2@0b: 21&)THese printad ads s k i
not only show image representationslight-skinnedfeminine bodies but alsoesethe
persuasive written languagEhe repesentation is done both with the visual images and
the written text which talks to the reader and influences his/her mind. In the lines
mentioned above, oO0fairerdé skin is used sY
of the cream is also suggestivteh at i s, 1 f you badbsfeai dFO#Ifroa vee
also projecs in clear words thathe possession of lighter skin complexion would

guarantee good future abdostt he user 6s confidence | evel
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Aishwarya Rai has long been associated as a brand ambassadoowiir. Gne |
of her endorsement fdr 6 OrWhailt e Per f ect was p+wpdgei shed in
L6Or®al ad in the HFemiddd atnhabomemndweyaléipRai e wi de
exuding the luster of her global currency, serves as a soft companion to a
hypertechnomedicalized | exicon that l egi t i mi
| i ght @aramesgvaran 20177-78). This White Perfect, as indicated by the name
itself, is a skin-lightening productind hiringlight-skinned and greeayed former Miss
World and famous Bollywood actor to do the endorsement indicates the strong impact
the product would have dndianw 0 me n 6 s Thenmpodant point wortimentioning
here is that 6 O rV@ael Perfect Range does not merely produce a single cream, rather
a combination of a range of different products.

Apart from Rai 6s beauti ful printed i mage, t
t o be a-exp@rided r nmeoromhprisiog of afiBr eakt hr oBpdk Mel ani n
T e ¢ h n olt atsg igcludedletails about the stepy-step outline and claimetiatthe
ingredients would Ainduce in womends faces wi!t
(ibid. 78).Thetwo-pageength ofthe ad, as indicated above, shows the details with which
the companyeffectively targetsits potential customes. | t al so included #fA[ m]
pictures of the dermis and epidermis augment
claims to destroy metaén and release whiteness from the recesses of consibmerd i e s 0
(ibid). Such guaranteed promisasd provision of scientific evident¢e back thentould
make the readefselieve in the credibility of the product. They woulésire thesimilar
transformabn andeasilybe persuade to buy the producin order tohavefair looking

skin. A mini version of the same ad is providedhe figure 9.

5.4 Beauty Pageants

India has a long history of conducting Miss India beauty contest. This competition started

right after the countryds I ndependence from t
known affair throughout the country and many young girls aspire to take part in it. Beauty
contests |ike Miss India have rthegar@ma |l y becom:
source of national i st prsithdmoouréoggpresenttadirl y when
motherland on international platforms (Glenn 2012: 175). Miss India beauty pageant is

held annuallyand three winners are selected from the different state finalists. The finalists

are crowned as: wi nner O-Mps®MIeadi andnav &os ¢ d g
second runnea p 6 Mi s s -Phaifid (PathakA2006:a31). The winners, through
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intensive training, prepare for the international beauty pageants, also held every year, in
their respective categories.

Miss India is associated withright prospects, especially in timeovie, TV and
fashion industry, so Athis is the compet
2019). It hagurned intoa serious business since the hi#D0s with the incorporation of
professional teams. The participants go through weeks of interaiv@dy sessions with
various coaches for public speaking, poise, psychological training, fithess regimes and
diet planningSuchdedicaed effortspaid off near the end dfietwentieth century when
I ndia produced inter nat itnmapgan df sewen tears, gixa g e
winners were from Indi& four of which were crowned as the Miss World (in the years:
1994, 1997, 1999, 2000) and two were chosen to be the Miss Universe (1994, 2000).

The visual images of these Indian beauty queens tedzeasted right into the
Indian homes back in the 90s. It led to the representation of an ideal female embodied in
Al i-sgkhitnned, tall, west eitdinhedddmaa2009:y69). ( Gl
This had fian ensui ng wuelvetberatiaglconsequpreeas evert h a
todayo. They represented an Ai deal | ndi ai
Agenerated a boom in beauty pr olighteningg 6 (i
products as brand ambassadbi further entren@d the global ideal of ligkgkinned
feminine beauty.

Miss India pageant winnerssually have doors of opportunities opened for them
includingmovie offers and modelling contracts. Most famous among the wirswefar
are Aishwarya Rai, Priyanka Chopra, Lara Dutta and Sushmita Sen. After winning the
international beauty titles, they were offered roles in Bollywood movies. Aishwarya Rai
and Priyanka Cbpra made it big in Bollywood and established themselves as bankable
actors and wertater affiliated with various brand endorsements. Priyanka Chopra has
now become an international icon through her role in an American TV Saugesico.

The success ohese beauty queens is an indication that the winners could have lucrative
career chances in showbiz industry.

Many institutions have also mushroomed in India which promise to train the young
and aspiring women for such beauty pageants. One evident fiactt ¢ ignored which
is the light skin tone of many of the Miss India wirsjevho later became Miss World,
like Aishwarya Rai (1994) and a recent winner Manushi Chillar (R(8&e figurel0).

18 Information from a Britsbmade documentary titled fABitches & B
I ndi ao ( 20 0 hips://whw.ydeube.com/wmakch?v=¥yeouz4L5N@.1/10/2019).
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Over the years, such contests in India have beensed opromoting fair skin colorilt
is usually the case that the competing members of Miss India pageant have lighter skin.
Al t hough their skin tones might vary from one
t han alndian skig ®re (Glenn 2012: 1)7/%ome critics say that beauty pageants
Aifavour a particular type of skin tone, onl vy
skin is superior to darker tones (Pandey: 2019).
In the year 2018, a book titl&Rfiyanka Chopra: The Incredible Story ofdobal
Bollywood Starevealed a shocking comment. One of Miss India mentors Pradeep Guha
recalled a comment made by a jury member about Priyanka Chopra, who at the time was
one of the competitors for the Miss Indidhe] ur or sai d s hepregens At oo da
the nation (Kelly 2018). This comment made headlines after the book was pullished.
was brought into the open around 18 years after her win as the Miss World 2000,
Nina Davuluri was crowned as Miss America in the year 2013. She was the first
Indian American to have won the title. The moment she won the pageant, there was an

outburst of racist tweets against her skin color and heritage. Some people suggested that

ifshe wasndét even American, so how dare she b
(Tharps 2016: 121) . Li kewi se, people <c¢cl ai med
valueso while others were happy that the pla

t hrough Cultural Competencyo (Hafiz: 2013).

Mi ss Davul uri és wi n srafeoence fortlightskireandhow i ¢ of | n
it i s fiso important to the Indian concepts o0
122). Her deep brown skin color quickly became a mattéobéliscussion, like Anna
John comWeattéa&d,i Mt er e sca Nimd@avulwi wolild sever iirme r i
pageants in South Asia because she is too da
2013). The observation points to the fact mentioned above that the beauty pageants held
in India mostly have and promote the competitoitt Vighter skin tone.

Recently Miss India contest has come under scrutiny for lacking skin color
diversity. Times of India newspaper published a collage of 30 headshots of the state
finalists inMay 2019. The ladies were competing FeminaMiss India2019 (see figure
11). The imagegenerated heavgriticism f or At hei r t adenghhairgl os sy, S
and a skin tone that is wvirtually identical,
(Pandey: 2019) . The hpewiesstedhéatthe ghotastopteamg e x per t
was directed Anot to alter skin tonebo, but t|

print might be the reason for the change in their appearance (ibid).
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6 Consumer Culture andSkin Lightening P r o d uMarket 0

Sincethe beginning of tweneth century everyday lifehas been deepingrainedwith
consumer cultuf@ whichinvolvesthe production oflifferent kinds oproducts in surplus
amouns and encourages the people ¢ontinuouslypurchaseand usehem The mass
media, for instance TV ads and fashion magazines, plays a key role to persuade the
potential consumers to buy specific products or services (Kilbourne, 1999; Ritzer, 1999,
cited inSpade & Valentine 201225). The advertising companies use snowas and
tactics to hook the consumers to the. ddee overall packaging and representation of the
advertisemenpush the viewers inteither buying the product ovirtually creaing its

need in their lives. If the persuasion is successful, then this kind adgstrist good for
theeconomy andnarketplaceandthis is how the consumer culture thrives myaiven
society(ibid).

Consumer cultureloes nomnecessarilwalue the uageof the productsratherby
the desirability they generate atie statements they make when used by the consumers
(Howson 2013: 115)The products purchased have thus become a symbol for the
demonstration of status and their use createmique image of the onsumer 6 s ¢
Corsumer culture hasuccessfulllc r eat ed fAa particular KkKi noa
towards sei n d ul g e n €eppgle gétiinblined jo.buy the products whiebuld
ultimatelycompkement their physical image.

Deeply nfluenced by the consumeulture, themanufacturepurchaseind use of
skin-lightening productdhave grownwith a stupendougpaceon a global scaleThese
products fAoffer the pr os paeddtfthasdéconeiamidtt e r ,
billion-d ol | ar gl o benh 2012n168) e toungrieés withGlcolonial past are
still under huge influence of colonial legacy and Eurocentric pedesls which promote
thefi nt ernal i zat i ¢hid. 183).Thesk iddalalsonasraterconteimporary
trends ofeminine beauty in South Asia, specifically in India. Such trends generate a huge
demand for the consumption of skightening productsindia being the second most
populous country and rich in the skin color diversity is a magnet for multinational

compares to selkheir skin-lightening products.

19 Consumer culture is characterized by three distinguishing characteristics.
1. There is typically a potential surplus of goods in godudrial economies.
2. Continuous consumption is critical to society and the individual, commerce and culture are
inseparable.
3. Objects take on significance beyond their original purpose, and all things are commodified.
(Hovland & Wolburg 2010: 51).
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The Indian fascination with the fair skin is an outcome of {asging subliminal
conditioning throughsubsequent lighskinnedconquerorsAs mentioned in thehird
chapter,India has a long history of being conquered by-$&inned people, first the
Aryans, therthe Mughals and at the end the British colonizers. It is the British settlers
who actively reinforced this conditioning during itheolonial rule. Like the other
countries with the European colonial legacy, Indians also view light skin as a privilege
and associate it with higher social statlibe vigour to gain lighteskin tone using
fairness creams however gained rapid momentum when HUhd(stan Unilever
Limited) launched its first fairness cream nanfiedr & Lovely for the Indian public in
the yearl978.

The case oFair & Lovelyis intriguing in many respects. It was the first ever face
cream introduced to &public with the agenda that its useuld guarantee fairness. Prior
tothemdl 970s, the territory for the fairness
region. Accorthg to the company, its scientists, through years of experiments, found a
breakthrough formula for skilightening.The idea of a cream which claimed to make the
user Afair and | ov e legple Dug #oshigh demaadvaad dactwee f or
advertisirg campaigns, this fairness cream sold like hotcakes.

India witnessed staggering sales in the fairness products nratketrecent times
due to their mass appeapecifically after the turn ahe21%'centuryd u e t olIndiah i ¢ h 0
and Indian diasporic communities around the woddstitute the largest market for skin

I i g ht(6lana 20%$20175).ast three decadbsaveplayed a decisive role in this trend.

c

t

Muns hi mentions the figures fromfarBeasr avant hi

creams in India According to herthe market for fairness producéscounts fora
whooping Rs. 700 crorgg billion) and its annual growth is 10 to 15 percent (Munshi
2010: 148)Though the figures might vary from year to year, butfatis common that
the Indianmarket for fairness products is expectetteepgrowing The reasons for the
steady growth of these produeat®gincreasing incomegrowing young population, strong
influence of Bollywood starand westertbeauty standards

With enormous growth, production and purchase of fairness products,hiaslia

emergedasthe largest market with sales increasiygalmost18% a yeafNorwood &

r

e

Foreman 2014: 11)he figureis higher than the abovee nt i oned Chal |l apalli 6

which suggestd the increasedpreferencefor fair skin due tothe growing Indian
econony. It is estimated that the purchase and use of-lgliiening products will

continuetaisesand t he mar ket for suctlillioiRs(ddl@myct s i s
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£566m) by 2023 (Pandey: 2019nhestaggering amount in tHature projections hint the
strong influence of multinational giants involved in the manufacturing of {hreskicts
and continued celebrity endorsements.

Prior to 1991, the Indian population had limited opgipnerelytwo brand$ of cold
creams and moisturizers. The economic liberalization in 1991 resultadsurgein
availability of cosmetics and skincaregucts (Glenn 2009: 178 ver since, the Indian
consumers have a wide rangieskin careproductsto choose from localttransnational
and international brandgVith each passing yeahe companies continue to launch new
productswith the secalled advancedormulas names, taglines andackagng as
strenuous efforts to remain in the lucrative business

The skinlightening products sold in India have names such as faicressn,
whitening creamherbal bleach creanand fairness cold creagic. Some products are
sold claiming that they contain dherbal
al monds, and | ent iinGean 201R:ULTSK hissproddesDadose c i t e
affinity with the homemade emulsions containing organic products. Similar is the case
with a range ofNiveaface washesecentlylaunchedin India under the tag of Milk
Delights® with differentingredients, such as fimgam flour saffron honey fordifferent
skin types

Unileverhas a wide range of skin care products sold around the globe. It also owns
the brandbovewhi ch Al aunched its campaign for F
States Marketso (Campai gnn Mal& 2007R £JaThis Be a u
campaign rejected the beauty ideals projected in the media and conducted research about
women perception iten different countries. In some parts of the wdddileveris thus
associated with body positivity and satisfaction and in other parts it produces, rigorously
advertises and sells skilghtening products. This is how particular brands market their
products and everything comes down to money that they can make out of the sales
(Karnani, 2007, citech ibid).

Likewise, dher international brands such &iveaandL & O r areaekpanding,
producing and marketing sklightening producti India. Theyfind the growingnarket
highly favorablefor thar consumptionThe skinrlightening products are described as
0dar k sksh nampad oca@uetfias popul ar-agihgcredmsdré a a:
in the Wesb (Bhatia, 2002, citeth Mahfooz & Mahfooz 2014: 98Y.he companiesvest

2Theinforma i on about the types and names of different
website in India. Link: fttps://www.nivea.in/products/face/cleansargttoners (10262019).
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massivelyin thar manufacturingdue t o At he deregul ation of in
devel opment of Indian economy aGledn2008:e gr owt h
178. These absidiariesand promising market outlook are incentive to invest in a
country with one sixth of the world population.
There is a wideangeof different whitening produdinesmanufacturedby various
brands. These products suit every pocket, ranging from sachets to bottles and/or
packs with more contenthe products are thus readily availablehtegoor segment of
the societyas well as tahe affluent upper clas3here are around 240 brandss&in-
lightening creams in India and 60 to 65 percent of women are believed to usgailyem
The mends fairness theyea2006 byEmasniby tmetnanwdiu c ed i n
and Handsomé¢an ad of which is give in figurg2). Manyother brandsater launched
many othem e nfairmessproducts. According to analysts, the Indian men now account
for 10 percent of fairness creams sg@kimide 2016: 989).
It would beimportantto look at thevery first fairness cream to be manufaed
and sold in the regiobefore moving to theections of this chaptefhe first ever cream
to have ever beeproducedin India with the claim to make thskin complexion
As nowl inamed agMgaasn Snowlt was introduced in the market back in the year
1919 by E.S. Patanwala. It was the-préependence time when the region was colonized
by the British.Cosmeticproducts werescarceduring that eraand were not readily
available in the markeEven ifthey were available, only the upper class could afford
them.Traditionallywomenrelied onhomemadeemulsions containing ingrediergach

asgram flour, turmericmilk and sandal wood etfor face andskin care.

6.1 First Fairness Creams For Women & Men
One important component of consumer culture is the gender difference and its marketing
based on which Athe creators and distributor
i mages andSpale & dakerfime2@11: 224pender is thus theriging force
on which consumer culture thriveBo code the products based on gender is a common
strategy that is specifically seen in the personal care pr@dantge. The advertisements
of genderspecific products are the means to construct, frametanctige the different
gender practices (ibid).
Based on gendaroded advertising, the adveitig companieeit r ansf or m gender
into commodity, and convince consumers that we can transform ourselves into more

masculine men and more feminine women by bugirgr t i cul ar products and
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(ibid). The advertisements are designed in a way which promise the user with the
acquisition of ideal masculinity and femininity. Thereaisvide array of beauty and
cosmetic products that are available in the markéte products specifically designed
for female consumers aseipposed toturnthei nt o -diedardoppbeaut i es o (i
Similar is the case of fairness creams available in Indiathrae fairness produds
ads in India were dissected in the fifth chaptend all of themwere manufactured
advertisedand soldnly to thefemaleconsumersThere aralsoskin-lightening products
exclusively targeted for men which are specially manufactured, advertised and sold to
themand thei ads directly hint towards their masculine body imagéksthe mid-2000s,
the fairness creams6 mar ket wdaeryesrsfthel vy r
companies targetegoung Indian womenand advertised their fairness creams with a
promise to securgesiredobs andor good marriage prospects.
Of all the products thadUL manufactureskair & Lovelyi s fipl ayi ng a
role in the compan e mi@onal care business with a presence irertit@n 30 countries
and over 250 millionconsumers. HUL continues® dominate the Rs. 1,8@fore
womends fairness cream mar ket o(Pinto, 200di a w
cited inMahfooz & Mahfooz 2014: 96). The figures illustrate the shearesscthis cream
enjoys not only in India, buh other Asian countries as welFair & Lovely has thus
become the largest skiightening cream in Indidue to being readily available not only
in the metropolitan shopping malls but also in corner village shops
The companyds official well £iatmé-temmedd to ir @ n
effectiveness in these words:

All effective ingredients in the Fa& Lovely formulation function synergistically to
lighten skin colour through a process that is natural, reversable and completdly safe
these products target key fairness problems like expert treatments do with the targeted
action on skin darkening, marks, stam, darkness, dark circles and dulln@ss

The company also claims not to use harmful chemicals in its products and that they
arel c o mp | e tteeubeyDermaofogists aheAll India Institute of Medical Sciences
doubtthe efficacy of such creami.theydo not change the skin toa&er application
then thecompaly keeps onmaking huge profits just being a hoax (Malik 2008).

Fair & Lovelybr andés success is due to its
constantintroduction of newproducts. With thannovative formulas anavidespread

marketpresence it now i ncl ud e-sarks\Worever SlowAyr@ddic n e s s

21 The quote is copied froidindustan Unilever Limitedfficial website in Inda Link:
<https://www.hul.co.in/brands/persorare/fairandlovely.htmb (15.11.2019).
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Balance, Multivitamin (Cream and Facewash), and Spot Erasé Pef. D). Thd latest

addition to the |line is fiFair & Lovely Advanc
Definition (HD) G L O Wi thus periodically launclsrariouscreamdo appeal the wider

audience antb be consistently present in the skighteningproduct®market One such

example isitsh Per f e ct the premiuanHire eénérqduced to compete with the

expensive European brandisis sharply in contrast téair & Lovely ard isonly sold in

selected storesf major Indian cities (Glenn 2012: 182).

From the discussion above, it can be concludedRhiai& Lovely brandenjoys an
esteemed position in the Indian fairness prod
usedcream Most of the Indian women have either used &tdeastheard about itDue
to the heavy electronic and priativertisementsnnovativemanufactuing and market
share it isway ahead of its competitors.

The reasonsor this illustrious successan be numerougor instancejt was the
first cream to be launched specifically for the attainment of fair compleXiuaup-to-
dateaddition to the range of produ@sad strenuous advertisement campailgo play a
key role As menioned earlier thaFair & Lovely is aproduct ofHUL a n dJniléveris
known for promoting its brands by being active and visible in the locales where they are
mar k et e d-air &Lovbly hds)been advertised both in print and TV in the local
languages and the advertisements were tailoréitlitothe target cultureThis strategic
planningand conscious efforts tpromoe a productin native languageshowcasing
cultural valuesrasdonewondersfor the company

Based on the similar proposition, a private Indiem namedEmamicame up with
the idea of a fairness cream for men in the year 2005 and it was Ealiecdnd
Handsomelt is interesting to note that the company chose to name its cream with the
same i niti and ,h6 woar dcso pfiyFacifr t he pr ddasootad sor creat
new product in the market, but an innovation and possibility that did not exist before.
Thereadvertisement taglines thefiWo r | Nbd1drairnessCream forMe n (8eealso
figure 12) Its launchin the year 2005pened the gates frtune for the company.

It was a pleasant surprise fBmamito know from the market research that 30
percent of fairness cream users were men, thus they targeted this segment. Another smart
move by the company was to select the Bollywood super star Shah Rukhdd$mn
known as Badshah of Bollywood (literally King of Bollywood) as their brand
ambassador. He has been associated with the fairness cream since its inndpsictill

affiliated with the companyWhen the advertisements showcased him promoting the
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cream, it gave a great boost to the sales of theuptq®Ramaswamy & Namakumari
2013: 421)Top-notch celebrity endorsements are likely to be a source of stronger impact
than the regular models.

The company has also hired regional celebrities to endorse their fairness cream in
other languages. This advertising strategy is also like tifaio& Lovely. Reaching the
grass roots is important for the higher sales and marketing of the protheteampany
also boastof the trust of their consumers on their prodesten thougtheir competitors
have launched similar products in the market.

The interesting fact which is worth mentioning is that édir & Lovely andFair
and Handsomewere the first of their kind, the former to be manufactured solely for
womenand the later suitable for tiiough male skia Emamitargeted the male segment
of the society an@dlmost allthe advertisements of the creampenly criticized men for
using fanale fairness creansecretly becausthey claimed thamen have tougher skin.
The formula of tlkir creamwas suitable for the male skin and would make them fairer
four weeks. After the application of the cream, men would move confiddogyto
becomiy fi h a n d sgileneoaldbaimstntly attractdtowards them

Fair and Handsomealsolaunched numerous other creams &awwaslesunder
its brand nameAccording to their official websit& now theyhave Advanced Faand
Handsome Faircelfechnology, FaimndHandsome 5 Action Fairness System, Baid
Handsome Laser 12 Advanced Whitenihgstant Fairness Face Wash with Actifair
Peptide Fair andHandsomeComplete Winter SolutionThe startling aspect however is
theblatantu s e of the word Afairo throughout th

The mar ket shares of baearhsardaltleas @oofroe n 6 s
their success and dominant preseincthe marketBoth are doingexceptiondy well in
comparison tather creams launched later than th&me reasons for the strong market
presence as mentionedabove, are their upgraded creams and strong advertisement
campaigns.

6.2 Range of Fairness Products
Due to thehigh demandand staggering saled skinlightening products in India, the
marketfor such products is lucrativelhe future projectionsor the market of such

productsshowastoundindigures in the coming year&s thedemand keeps on increasing

22 All the names of various fairness creams and face washes is takeBrframdé s of f i ci al webs
<http://www.fairandhandsome.net/index.htn{lL0.30.2019).
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every year, so theompaniesiot onlyincrease the suppk but alsontroduce innovative
products (with enhanced formuljsto meet the consumer demand$e local and
multinational companieslo not restrict themselves to the conventiofiagilness face
creams, ratherontinue to introduceew products andpgrademarketing and advertising
strategis. The skin-lightening productscurrently availableinclude soaps, face wasl
oils, serums,talcum povders, deo sprays, cleansers, lotions and moisturizérse
marketing of these productdays a pivotal role in their salesAmong all the skin

lightening products available in India, only two will be briefly discussed below.

6.2.1 FairnessSoapi FairGlow

Thesoap FaGlow was launched iDecembel999 byGodrej Godrejis a homegrown
companyof personal care produdtsindia. The introduction of this soap created a stir in
the market for toilet soaps because it was the first of its kind. It was advertised with a
promise to make the user fair within 15 days. The composition of this soauvwatised

to be based oiMNatural Oxy-G, which according to the ad redgogark melanin and
provides fairness by taking bath wit{itazmi & Batra 2008: 261)

The mega launch and advertising played a deciding factor for the future sales of this
product. The fairness proposition to b#tached with a soap was part of a strategic
planning because 95% of households in India use soaps. The ads were heavily aired
during thetop-ratedprogrammes. Due to these smart strategic m&as;zlowwas able
to grab 1% of the toilet soaps marketlodia. Godrejhad to tackle with the credibility
issues because soaps stay on ekiy for some seconds after applicatiohen they had
to be washed offThe fairness creams stay on the skiceapplied. The company did
manage this issueith the cleveradvertisingstrategywhich was based on the customer
testimonialgPillai 2010: 260).

The company opted a unique marketing strategy for its advertisperandically,
it claimed to provide fairrss with a moneyack guaranteeThis was termed as
AFair Gl ow Chtailorhpted the Oeweassntal take this challenge to acquire
spotless fair skin. Later it came up with AC
claimed to make the user guaranteed thades lighter. With the continuous presence in
the market, good mket sales and strenuous ad campaigns, the company introduced
varieties of smells categorised as FairGlow Rose Water, FairGlow Floral Essence and

FairGlow Lily Sensation.
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It is eyeopening to see that a thing as basic as a soap is sold to the public with a
promise to makéhe useb skin lighter. Soap comes under the category of a necessity.
Thepeoplehave to buy it to take shower wherediser fairness products suchasams
face washedptions and bodyspraysare usually not undethe lowerincome groupd
reach This clearly illustrates a strategic mdwea brand to sell the idea that fairness can
be attained bynereapplication of few seconds of a bath soap.

6.2.2 FairnessFace Wastes

Theskyrocketingsales of fairness creams and saapedia led tatheideaof introduang
other skin care products with the simifappositiono f  f f a iifferané corapanies D
both national and internation#éihen introducedariousskin-lightening products, ranging
from facewastesto intimate washe@used to lighten the female genitalin)the market
Some werdaunchedo targespecificallywomen anathers were designédr men Here

is a list of some of the mo&mous brands of face waescurrently soldn India.

GarnierWhite Complete Fairness Face Wash

Garnier Men Power White Double Action Face Wash

Fair & Lovely Fairness Face Wash Instant Glow

Fair and Handsome Instant Fairness Face Wash

Olay WhiteRadiance Advanced Whitening Foaming Face Wash
LakméAbsolute Perfect Radiance Skin Lightening Face Wash

ouhwnE

The names of these face washeshrarlysuggestiveThe vigorwith which these names
are uttered when advertised on TV intensify the impact of advertiserbatblatant use
of words like lightening, whiteningnd fairnesssignifies theexcessivepreference for
lighter skinin India The advertisements édirnessface washes promise to remove the
tan just with washing the face with the advertised product. A brief analySaroier
White Complete Fairness Facewd#sts been given in tHdth chapter. According to the

ad, it makes the user at least one tone lighter with just one wash.

6.3 Other Skin Lightening Treatments

Skin lightening is a multimillion-dollar business in India and its customers vary across
the economic spectrunthe fairnesscreams, soaps and face washessold with the
promise to make the skin lightérheyareeasily andeadily availablehroughout India
The packaging and amount of the conteaty, and people buyhemaccording to their
financial conditions.The skinlightening products are however not just restricted to

cosmetic creams and face washes but now include arandgeofii nvasi ve pr o
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such as skin bleaching, chemical peels, laser treatments, steroid cocktails, whitening pi
and intravenous injeccin s 6 ( Abraham 2017) .

Based on the variety of options to choose fréraupper segmertf Indiansociety
hasan advantage and privileg8omeof the advancedskin lightening procedureare
done under the names lafserskin lightening laser melanirsurgery, full body skin
brightening The prices, efficacy and health risks associated with these procedures vary.

In the chemical peel method, the top layer of the skin is removed. Laser treatments
have a more aggressive approach bednause
laser melanin surgery, for instance, the melanin cells are destroyed, then the skin
regenerates a new epidermis with a lighter shade. The efficacy of this surgery depends on
the depth of melanin pigment. The cost for the procedure varies depending on the clinic
and the area. Full body lightenieguld costmorethan $3000 (Olumide 2016: 690

The most commonly used sKightening agent is glutathione (GSH). It can be used
alone or in combination with other agents. It is available in the market both in the form
of oral and intravenous formulations. Its role in the dightening was discoved
accidently when lightness of skin tone was noted as a side effect of high doses of GSH.
This resulted in extensive studies establishing its role in melanogéraesisits recent
use as a systemic skightening agen(ibid. 678).Currently GSH is widely sold in many
Asian countries including India with the main aim to lighten the skin tone.

Oral GSH isalsoeasilyavailable as an ovéhe-counter drug in IndiaGlutathione
can be purchased online througshopping sites like amamon in the form of tablets
(named such as Glutashir@low Glutathione) or capsules (sold under the names like
Active White L-Glutathione Skin Whitener, Organo Goledlutathione). The customers
are made to buy the products with positive reviewd promsing product descriptions
about the eftacyof the products. Although the oral GSH is saith numerous promises
that it would reduce the skin wrinkles and dark spots, increase skin firmness and brighten
the complexionA single product is sold witmanypromisego sell it to whom it may
concern Reviews(see figurel3) could easily trigger a person into buying and usirey
productat least once in order tpersonallycheck itsefficacy. Thisr evi ew says,
NOW FOR HEALTHY SKI Nhetarkér skinispnhgalthy.g t h a't

The 1V injections are believed to be more effective and show quicker results in

comparison to the oral medication because the tablets have low bioavailability in humans.

2the production of melaniOnline Collins Dictionary,)Link:
<https://www.collinsdictionary.com/dictionary/english/melanogernefld.12.2019).
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The manufacturers of I n j feadntinistoahios to racghieve mme n
desired therapeutic |l evels in the Dblood
whiteni ng r e:2al8).tTeedongermefficady and dueation of the therapy

however lacks proper research evidence and literatataation.

6.4 Magical Transformation

The skin tone can be magically transformed in the present age. There are multiple options
available in this regard. Although skin color is sudwoeial capital that is hard &iter by

natural means and on permanent hasig there are various optionsdboose when it
comes to short term skin tone transformation. These options include tHektening
medicalprocedures which are mostly expensive, some believe in the mythical magic of
selective natural ingredient€omputer software for a digital mdidation and the
temporary application of makegp products madexclusivelyfor light skin.

Some of the female Bollywood actakegedly have gone through skightening
procedures and now evidently appear lighter than their previousosida. This magical
transformation was done tgpgrade theisocial capital and to conform to the dominant
beauty idea However, none of them has publicly acknowledged to have gone through
the skin lightening procedures. One such actor is Kajol who wasrg the few dusky
actors in Bollywoodo rule withmanyblockbustemovies back in the 90s. Her skin now
appearsnanyshades lightefMishra 2015: 734)The difference in her skin tonegsident
(see figureld). Thegeneralpublic alsonoted tle change in her skinolor and accused
her to have dnetreatmentdo alter it but she rubbishedll therumours and attributed
her new complexion to the lifestyle changes and healthy diet regimes.

Another famous actor to have allegedly gdmeugh skinlightening is Deepika
Padukone. Her skin tone has | ightened ovVv:¢

details of which will be discussed latertime next chaptethasalreadyquestiord her

througha Facebook post by saying, inWe coul d
over the years in Deepika Padukonebs ski
inherowmn skin!o (Paul 2016) . She has been

decade du majority of hemovies being box office successes avasassociated with

Neutrogends f airness cream as their brand amk
The magical transformation of skin colcain be made possible biye traditional

Ayurveda medical system of Indighis systensuggests that the skin tone can be altered

by bringing changesithed i et ary habit s. It teaches ex|

62



f e tsoom@exion by drinking saffrefaced milk and eatingranges, fennel seeds and
C 0 ¢ 0 n u t(Abpahaen@@1%).0An Ayurvedic practitioner in Kolkata held a session in
2017 for pregnant women and promised theat short and dark parents could have tall
and fair childrer(ibid). Some people readily agree fiead money even if they are lulled
by false claims and promises just in the hope thatghtlead tomiraculousresults.

Skin color can also blghtenedwith computer software and photoshop techniques.
This is termed as whitewashiftthe skin color of dardskinned people is altered to make
it lighter or rather whiterThe incidents of whitewashingone on the glossy magazine
covers keep surfacingn the newgime and againespecially in the US. One can find
plenty of news reportsmothis topic from the past decades. One famous incident of
whitewashing took place when Beyoncé, an internationally acclaimed pop singer, was
featured in an advertisementford Orh®ailr col or products in the Yy
colour was significantlyighter in the advertisement printed Elle magazine than the
very same one iEssencea glossy targeted at Africalimerican womea (Cashmore
2010: 145, cited irKooijman 2017:106).Both themagazines deliberately modified her
skin tone tosuitit according to theéastes otarget readers.

Whenever such newsportsurfacain the limelight,asegment of the public raises
voice against this practice. The questions regarding the credibility of such fashion
magazines are raised as to how and thigye wasa need to alter the skione? Was it
done through maksp, flashy lighting @ with thecomputer software? Or has the celebrity
gone through thekin lightening treatments? Suchncerns can be usefiilt o e x ami ne
the roles that race and gender toame to play in the entertainment industry, and
specifically in AfricanAmericanf e mal e s up e r. §0).aMedimpordrays( i bi d
images based on the Black/White binary opposition but Hallaagieo ut t he #fABI ack o
the Black Popular Culture thdatii s a contradictory space that 0
or explained in terms of the simple binary oppositions that are still hdpitsad to map
it outdo (Hall $knedordversty doas hot reecely depend ob thid ) .
binary opposition rather has a diverse range of shades in between.

It has been a common practice to change the shade of skirdafkskinned ldies
with the application of makeup foundatf8wvh i ¢ h d o e s ntheirskim®wnasc h  wi t h
This can still be seen someweddingparty makeup taking place in rural areaswns

or evencitiesin India Suchbrightnessnakes the fackok almost alien and the shade

24 Whitewashing means heatyanded photoshop skin lighteg (Spaulding 2016: 130).
25 A makeup product applied on the face to even the skin tone
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of face and hands look entirely different fromeanother. The reasons behind such a
practiceis thedomination of fair skin as beauty ideal gretsistent desire to look fair

Somelocal beauticians believe that thiark skin should be ligtenedwith light
foundation(see figurelb). The image is taken fromthe channel ofa young Indian
YouTubef® wherethe beauticiamppiesa nearly white foundatonanh e cface.e nt 6 s
YouTubehas many other videdsy young Indianiadies who wentto beauty salons in
their cities and faced similar situatiofi$iough these videos were based on the famous
trend Al went to the worst reviewed make:!
best reviewed makeup artists applied lighter shades of foundation too.

Many Indian beauty brands are notorious for n@atng diversified cosmetic
products for dark skin tondsakméis one of the oldest and most ubiquitous beauty brands
in India and it had come under firecentlyfor beingunconcernedboutthe needsof
consumerg(Mohan 2019).lt had rarely more than the varieties of its foundation
productsprior to 2019 That is far too less for a country heavily rich in skin color diversity.
Some internebasedbrards, such adfNykag and Sugarare gaining popularity and have
caught up with the market shdag selling more inclusive makeup products

Many millennial ladies have grown up in a culture which propagates the message
that fair complexioms desirable and dark skin must be correctedl)ibndian consumers
generally tend to be demanding and price sensitive. The calls for more inclusive definition
of beauty have spread across the globe and these conversations have entered in India too
where the beauty consumers have become more vocat #imr needsThe Indian
beauty market is expected to surpimes$20 billion mark by 202%ibid).

6.5 Effects of the Usage of Skin Lightening Products

The excessive or loagrm use of some skiightening products and proceduresuld

have detrimental effects on skin or the overall health. There are no strict laws in India to
enjoin localcompanies talearlymention the ingredients and thquantitiesused in the
products. Themultinational conpanies mostly comply with the international safety
standards. Some fairness creams are believed to contain harmful substances like
corticoids, mercurandhydroquinoneThar high quantitiexouldbe fatal (Gorke 2014:

16). Theexcessiveexposure taheseharshchemicals resudtin various skin problems.

26 The practice of applying lighter foundations to duslayk-skinnedgirls is confirmed through YouTube
channel AvVIiog with Afrino in the video titled @l
ARTISTINI NDI A KOLKATA || worst r eVideelwed makeup arti:
<https://www.youtube.com/watch?v=44RcwFSzOM®1.09.2020).
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The skinlightening products, both local and international, are readily available
throughout India. Many a times, the local products lack proper inspeatidnstrict
controls by the authoritie3.hey can bebought from any nearbgharmacies, shops and
departmental store3.he least expensivand locally producedre usually those which
containthemost harmful bleaching chemicddecause they are cheap.

The whitening creams are dividedmarily into two types, one that lightsrand
the other that bleaels It is the bleach creamshich inhibit the melanin production
Melanin is responsiblefor the skin pigmentation. According to Dr. Chandri Ratan,
mel anin is the fkey tpuminduceddamapessurht as suebtire,nce aga
photoaging and phot oc ar cBleadhiggcreas arsusuallyp. 11, c
harshandknown tolighten the skin rapidlyThe lightening creams do not necessarily
contain the chemicals but promise the user fairness withteonguse(Bakar: 2019)If
the natural activity of melanin is hindered or suppresseduit lead to skin damage.

There has been a dtacincreasen thenumber opatients with skin dieasesaused
by skinlightening products (Dussault, 2006, cited@bdrke 2014: 16 Hydroquinone is
prescribed by many dermatologists as an effective remedy against blemishes. The
unmonitored use of this chemical srdie doses over a long period of time might cause
cancer. This skinlightening agentvas banned in the UK in 2001 due to its safety
inadequacy It was later banned in the European Union, Thailand and lapalft is
surprisinglystill the mainbleachingngredient to be useglobally.

The potential health risks athemicals like hydroquinone, corticosteroids and
mercuryi ncl ude Askin turning dark or too |ight, t
in the skin, scarring, k:i2018)dhese skinipodems or ner ve
and health risks indicate the severity of the problem. The production, affopiatee
and easy access to bleaching and whitening crdéeaws dramatically increaseskin
problems in India.

The improper use of mixtures of steroids, antibiotics and antifungalsalbas
resulted in a surge of skin diseases. The diseases are difficuletdue to resistant bugs.
I n 2016, the dermatol ogists6é association publ
stated that fAwe are facing an onslaught of <ch
infections] in volumes never encountered poergly. Over the last three to four years, the
frequency of such cases has increased al ar mi |
prolonged treatment with higinedicine dosage. This epidemic, if not controlled, could

intensify andskins of patientsvould gop responding to the medicines.
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7 Is the Mindset Changingin 215 Century?

The fair skin as a standard of feminine beauty and ussygmdnymous tdeingbeautiful
is somehowchangingin India The reason for this shift can be accreditethe strong
influence ofsocialmovementsuch as body positivity and#unfairandlovely?® People
are gradually understanding that the &kiin craze prevalent for a longime, is outright
biasedand highly problematic. Some segments of Indian sqcigpecifically the
educated youthgreconsciousf the deadfuloutcomes of fair skidiscrimination.They
aregraduallyvoicing their opinions against it @ocial mediglatformssuch as YouTube,
Twitter and Instagram.

The educated youth Indiais awareof the ferocityand magnitudef colorism and
thedifficulty to counterit. Theyare also awarthatit he skin | i ghteni n
a ubiquitous force to be reckoned wi{th) the fight against lightkin adoration has to
be thought of not a Jhagps201$i2%.The adventlofeterneto ut a
and subsequent social media shege played annstrumentakole in thisregard They
instantaneouslgonnecta persorwith othes. If a social campaign goes viral in one part
of the world, people in other parts tend to follow the trend. The pattern was similar for
the social movements mentioned abdweadditionto the international movementhe
local initiativesand campaignsuch as Women of Worth and Black is Beaut#té also

creating ripples in the vast oceaincolorism

7.1 Women of Worth
Kavithalmmanuel s t he f ounder of (abbnediated &860W)Yanme n o0
NGO based in Chennaind an advocat e oofganwationgatctivedy i s s u
involved in the empowerment of women and gender equality. The women are enlightened
to recognize the traditional stereotypes and cultural limitations imposed by negative
trends. Onameasuretakenby this organization is their Dark is Beautifthmpaign
Although it was aunched in 2009ut rejuvenated and gained momentum afterais
supporedby Nandita Dasn the year 2012Jha, B. 2016: 11).

The campaign gainethedia spotlightue totheaffiliation of Ms. Dasas an official
spokespersorHer efforts were appreciated in the local and international m8d&also

appeared in certain interviews on international news chatm#dlk about the prevalent

27 Body positivity refers to the assertion that all people deserve to have a positive body image, regardless
of how society and popular culture view ideal shape, size, and appearance (CH&)y: 20
28 A new global campaign on social media against colofignmfairandlovelyi is challenging the
widely-held belief in many parts of the world that fair skin is the most attractive (Pandey: 2016).
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issue of colorism in India. Her affiliain with the organisan has given a new hope to
the organizersAccording to the officialvebsite theorganizerstheir localactivistsand
the women theyareempoweing, all were celebratinga decade ofighting colorismin
2019%°

The campaign challenges thrends like widespread obsession with the fair skin
color. The associationfdas, an acclaimed actor and director, dlashelped to create
massawareness related to the-screen myths associated with the skin complexion and
use of skinwhitening productsDas haibacked t he campaign with a
advertisements telling every person to fAStay
empowering women by giving thef@haB20i6i dence ab
11). Such initiatives openlghallenge the hegemonic practices of beauty standardiat
the samdime give encouragement to women not to succumb to the soaatultural
pressure

Being the ambassador, D db$e ydumedf andbged t he v
comfortable in your skin. RBoend&thaidedld).anybody r
A campaigner filed a petition arhange.orgoack in 2013 againfmamiasking them to
take dowrfFair and Handsomed. They also tried to contact Shakh Khan in this regard
but did not getmyr epl y. According to Ms. Emmanuel , fASh;
if he leads thechangeeh e woul d be making a huge statemen
however proved to be futile as arredenTVads of t hi

and the iconic actor continues to be their brand ambas&sofigure 12).

7.2 The Law Passed in 2014

The Women of Worth group took a stand and launched a campaign agaiten

discriminatory ad®ased on skin coloAs a resultthe Advertising Standards Council of

India @bbreviated a8SCIl)| aunched gui del i nadsertisimgrintfeai rness p

set of guidelines,itwas ai d fino advertisement should commu

or reinforce negative soci al((Bwseauwe20ld)ot ypi ng on
Prior to the introduction of these guidelinesmany of skidlighteningpr oduct s 6

advertisementmost of the timeshowed a dejected, unhappy and eskinedwoman

miraculously getting transformed intoher lighter version though the application of

advertised producT his transformation broughtappiness in her lifand the door of good

fortune opemdfor her in the form obetter job antbr marriage prospects.

2 Link: <http://www.darkisbeautiful.in/colourism/(11.20.2019).
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Thec o u n statemeénalso includedhe following points

Specifically, advertising should not directly or implicitly show people with darker skin, in

a way that is widely seen as, unattractive, unhappy, depressed or concerned. These ads
should not portray people with darker skin in a way that is widely seediaadvantage

of any kind, or inferior, or unsuccessful in any aspect of life, particularly in relation to being
attractive to the opposite sex, matrimony, job placement, promotions and other prospects
(ibid).

The explicit details mentioned in the guidelsmake it clear thakin complexion should

not be associated with the unhappiness and unattractiveness of an individual in the
adverisement The detailed dissection of e ads discussed inthe fifth chapter
provided a clear proof to have followed the pattern mentioned in these guidelines. They
were based on a systematic storyline in which a darkhgulunhappy, loveless and
disadvantaged life. Once her complexion lightened, she became desirable for gieoppo
sex and had greatcareerand lifeopportunities.

Apart from these points, two more aspects were also mentioned in the guidelines
thatthefiad campaigns shoul d n olincdosrswittcanat e
particular socieeconomic strata,case , communi ty, religion, p
bef ore the usage of the advertised produ
should not be negatThisvteo hasrbeen a koammagnypeactioge i b i
especially in the advertising campasgand even on the packagiofjcream(see figure
7).

Though the guidelinebavedirected the advertising companies not to explicitly
associateany bad implicationswith dark skin color, but still these guidelines are not
strictly implemented Theeis change in the selection of words and sharylines of ads
It is not the natural skin color that tman/manlamentsnow in the adrather the
darkening of skinis now attributedto natual phenomenauch as harsh sunlight,

pollution, poor air qualityetc.

7.3 Indian Actors Rejecting Hefty Advertisement Offers

As noted earliemnany toplisting Indian actors have been associated with fairness cream
advertisements over the past two decatlesre ar@nly a handful oactorswhorejected
hefty endorsement offers. One of theigt Bollywood actor to have rejected a R3
crores(around 282613%) offer of a fairness creain the year 2013 Kangana Ranaut.
She was asked about the reaiwrihe rejection by a leading newspapiémdustan Times

A

in 2015 to whichsheanswerediiTh at 0 s ! bfeeleXtrammly embarrassed that some
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actors do this stuff. We are a country of brown people and why would we want to be pale
and put bfeacéanheabt hypo
These statements hold a strong and clear messhgg aranspirationaland were
largelyapplauded by the general public. Her quotes went viral and were published in the
major Indian newspapers. Ms. Ranautimousfor hervocal and clear stance on certain
social issues, this one included.€lirews broke out in the year 2015, however slte ha
been turning down such deals every now tahprior to that timgChatterjee2015.
In theyear2019 Sai Pallavi has rejected fairness cream commercial, that too was
of Rs 2 crore. Ms. Pallavi is a successful actortire South Indian movie industry. She
has worked in thMalayalam, Tamil and Telugdlifferentregional)movies. She believed
that doing such an ad would send a wrong message to the young girls and women. She
wasleasti nt erested in the amount of money from t©h
standards we have are wrong. This is the I|Indi
them why theyore white, and if they know that
their skin c¢olWelbDeskn201pt hi s i s our so (
The important aspects of these two offer rejections are: first the amount of money,
though hefty,did not appeatiue to the dreadfudnd farreachingimpact ofthese ads,
second the actors weagvareof the health issuesssociated witkhe use of these creams.
She wasopenly applauded fdner actionon the social mediaApart from them, some
male actors have also publicly spoken against the dreadful impacts of skin lightening

pr oduct s 0specificallgon the ypungeggeneration in India.

7.4 Ripples in the Ocean

Alongside theprominentcampaignssome peopléave taken individual steps to fight

against colorism. One such campaign is called #ColourMeRight. It was launched by

Muna Beattyin the hopeto provide a better futurdree of any color prejudicéor her

daughter. Her first petition wasade onchangeorg against a famoukdian jewellery

brandTanishq One of th& jewelleryadshad a t aglfimre dédvemwebdiede i n |
but it showcased onlghe fair-skinned bridesM s . Beatty, also known as
Wo ma ondhe platformwitnessed victorgywvhen her petition gathered over a thousand

signatureslt was successful becausaeteived reply fronthe brandtself saying that

they will try to create commercialeflectingthe trie diversty of India (Beatty 2018). In

OThequoted ext is copied from her answer starting (at 0:01)
Ranaut: Why | refused to endorse a fairness creamo fro
<https://www.youtube.cofwatch?v=HV3gb4ZNZzZD8§ (09.21.2019).
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2018,shestartedsecond petition againatleading cosmetics compabgkmé She is of
the view that the companyds website incl
Suchefforts and the resultant change (though on a small level) in the Indian mindset
mentioned abveis accompanied by soaniteraryripples in the vast ocean of colorism.
In recent times, a poemtitledd Br own Gi r | 06 s(2015)by Atamyatlahar Be a u
andarapsongpndi ads (g0d9reldased y Nandita Daswvehit the headlines
due to their powepacked lyrics and strongly influential message. The lines of the two
also challenge the widely prevalent practices of feminine beautification and the general
notion of beautyn the Indian society
The spoken word po&y video by Aranya Johar, who at that time was just an 18
yearold girl, went viral and toucheldearts of manyiewers. It deals with the stigma of
being darkskinned and the idea of an ideal body image for both men and women. Here
is a selection aomelines from herpoem3?

Since the age of 9 | 06ve been slapping my |
Every face wash was a slap in the face because | was a skin tone which Was ugly

| had a voice andpinion,but they muted the sound

Probably because | was tdddys only like girls who are fair and lovély

| am the color of the strong fragrant tea aunty sips while nonchalantly remarking

ABi pasha would be prettier i f she was f
The col or of our skin dictates our beau
When we brown girls revolt against our own reflections

Every single time an Indian magazine puts a tigtined girl on a cover, calling her brown

| ask my mother to get meldi (turmeric), yellow paste over yellow paste

Because anything is better than brown, anything is better than dark

Only Ilight skin with European features ar
Virtues, beliefs, opinions and decisions scale larger than his stand on a faiatess s
Forget snow white, say hello to chocol ate

a |
t

[
y

The initial two lines ofl 0 h @aetdy sum up theery crux of thisthesis When thdight

skin ispredominantlhequatedvith beauty it implies dark skins synonymouso ugliness

The dilemma of a young girl is statedhenshe isconstantly made awamboutboys

liking only light-skinned girls.The older members are targeteilhwthe mention ofan
Aauntyo because they ar egstaideguturahnormaride st
practices For youngsters, itbecomestoo challenging to altero | d e r gener a
perceptions and argue withthelmh e f ashi on magazi nedgals per |
is narrated whent hey cal-dkiané&di ghtr IThe dansinanéebaf o wn C
Eurocentric featureand lightcolorare also spread hr ough chi |l dr enos

i Snow Whchfurther intensiiestheskin colorbias.

31 Source of lyrics is her video on YouTube titlBd Br own Gi r | 0 s T BranyadJehart o Be :
(2017). Video link: <https://www.youtube.com/watch?v=2X5soNoPRil[11.21.2019).
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As already mentiorte Nandita Das is a vocal critic about skin biasness in

Bollywood and is also ambassador of Women of Worth campaign. She launched a rap

A

songtitled ndi ads

B 209 tcChoiig awareness in the society. The song lyrics

highlight all the dimensionsf@olorism and portray the problems faced due to it by the

people of dark color.

Below is the loose translatiar thisrap sond’ carrying a heavy message for tisteners

and preaches them to stpgacticingcolorism inindia.

Have seen yogrinning, taunting as you sne
on my skin, yeah
Mocking the color, making a joke on it, yeg

A dark or fair girl is ok for dating,
But will get married only to a fair girl,
Listen son, | am saying it for your own goo
Or else your kid will curse you whéhe grows
up
If a woman is fair, then your social rank w
increase

Listen daughtem-law, listen

| want a fair child, you better listen to me
Doné6t drink tea, th
He will be unknown in this world.
Dondt go out in

t he
Grannyds hard work

Have seen you grinning, taunting as you s
on my skin, yeah
Mocking the color, making a joke on it, yeg

Oh no, look who has come here,

Her color is dark, spreading darkness arou
Will have to flash some more light.
Makeupmanwill be asked to make her fair.
Will have to work hard in photoshop as we
Only then will her photo be published in t
magazine.

The judge also said you have a lot of talen
But we dondt give s
Whateverthe skill, but your skin is your loss
Whoever is fair here, will go to the top.

Selecting your kind is not our taste
Forget this show, and do somethingeels

The lyrics of this rap song summarize the main apéascial lifein which colorismcan

easilybe witnessed. It startehen some people get involvedtinh grinning, taunting,

mockingo and

dark skinhave the power to shatir

j oking

Suchbehavioraltbnelenaledowdds a s s

p e rsefesteéniColor beinghe most important

criterionin a potential life partner igresentedavith a matrimonial adhat a father circles

in the newspapeiT hisconforms tothe marriagedsdiscussed ithe fourthchapter

Later in the song,a false belief is mentionedbout linkingblack tea with the

darkenng of the unbornbabyd s

.dtksiarcommon perceptian India that drinking

blackteaor going out in the suwould darkerthe skin. The children arenosty directed

not to play in the sun to avoid tannir@pmedusky girlsavoid drinking teaby choice

Towards the end, the song attacks the fashion and beauty indosusly engagedn

digitally modifyingt h e

mo d eeither ¢hrougltk makeup, lightingpr photoshop

techniquesThe song ends taking a dig at tieauty pageastind their judges

32 Slightly modified from the YouTube subtitles. Soumfdyricsi s

the video titled

(2019). Videdink: <https://www.youtube.com/watch?v=f LIWPEvJOY(11.6.2019).
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8 Concluding Remarks

Colorism is an everyday reality Indiawhich is witnessedn day-to-day basidy dark
skinnedor even bybrowncoloredpeople. It has a very systematic and cyclical pattern
can start right from the inception ofetusand can beecurrentlyobservedatthe various
stagesand different walksf life. Acting as acultural norm, the children grow up equating
lightness of skin with beautfverydayexperiencesnd contact with otherstrengthen
this belief. The media representaspsuch as movg beauty contests and advertisement
images, also tend to conform tag beauty ideal.

The preference for light skin dates back prior to the British coismah Indiaand
is considered longheld cultural practice.India hasan extensivéistory ofinvasions
predominantlyby thelight-skinned people. The Aryan migratidvad a crucial role to
divide the population into caste system. The Indian caste system is an intricate system
including many sufzastes. It separates thegplebased on their professiand skin
color. The Britishers ruled the region for around three centuries andkimecolor bias
intensifiedduringtheir colonialrule.

It is crucial to understand how the preference for light skin began in the Waodd.
to modernism, light skin tone was preferred by Amerscand Europeans as it was a sign
of being wealthy and belonging to elite class. During the Renaissance, a practice was
common throughout Europe thidtefie |l i t € women | ightened t*h
further with mak eDeMNello20ld:271).aTheetrend to\prefer dight (
skin continueduntil the twentieth centunjt was believed that the elite class had lighter
skin because they could afford servants to work for them outside in the sun.

There washowever asignificant shift in this pattern around the mitiventieth
century. Due to industrialization and change in the modern lifestyles, fmuptewere
engagng in theagricultural or outdoor workviost of the peoplstarted workingndoors
in Europe, so the difference of skimamong the populatiotelonging todifferent
socialclassegeduced significantly

A French fashion designer named Coco Chanel acquired suntan during his vacation
inthe 1920andhethem hel ped t o popul ar i ygeuntansatthians a
point became a sign of status for men awdnen who could afford to travel to sunny or
tropical climate f or -twentbtlodentudyasyrotangitigias d ) .

33 Sun tanning describes the process of human skin darkening due to exposure to ultraviolet radiation
from the sunlight (or a tanning bed) (DeMello 2012: 271).
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linked with an enhancedoutdoor lifestyle.The Western world gradually shiftate
preference from lighter to darker skin.

Prior to the popularity of skin tanning, da
in the sun and belonging to the lower class. From the 1950s, it has turned into an
indication of wealth and people take @ith owning tanning of their skin. For many
Europeans skin tanning refledtheir vacationing in exotic places. In addition to natural
skin tanning, many tanning studios and solariums were established which offered the
tanning services. It has gradually taken the form of fashionable trend and a key to healthy
lifestyle. Althoughthe desire to persistentlgok fair has ended in the Western world, but
it still persists in India. The images of Eurocentric beauty ideals propagated through mass
media and the lonrbeld Indian cultural norms still retain in the psyche and continue to
bean integral part of social ideology.

The detailed analysis of medimages song lyrics, narrations of personal
experiencesand winners of beauty contests prove the prejudicial preference for ligh
skin. The opportunities fora persongreatly enhancef the skin color is light Some
scholars consider light skin asocial capitahat has the ability taffect the opportunities
i n a plierTeedndiGnanmarriage market, matrimonial sites and newspapers ads
printed tosearch the potentiagpouse arethe examplesdllustrating this practice n the
mostevident way

The past three decades are crucial with reference to the intensification and
expansion of colorismlhe boom of skin lightening products, their consump&ou
liberalization of mediga large part of which circulates the fairness beauty imagése
last decade of twentieth century has sparked colorism debateaapdt Indiain the
international limelightln order to cordrm to the pressures of tHi®auty ideal, the men
as well as women buy and use a wide range of fairness products.

India is home tonumerouslocal andintemational companies producirgkin-
lightening products such as creams, face washes, soaps and body sprays etc. The Indian
skinrlight ening productsé industry is growing at
| argest consumer s6 mar ket in the aker | d. The
actionsto lighten the shades dheir skinas compared to men. The methods opted for it
might be eitheskin-lighteningproducts or expensive medigabcedurs.

The women tend to be on a disadvantaged position in society due &ethetity.
Societies functiobased on the established cateég®and hierarchiesf class, race and

genderln the case under discussion, India also includes casevanghysical attributes
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such as skin colain its hierarchicaldivision. When a person witha set ofattributes
intersectswith anotherperson,it resuls in unequal social standingrhis inequality of
social position is termed as intersectiondfityhich plays a significant role to assitire
personsocial positiorin the society.

Colorismhas been so rampant in the pdiseedecades that it seems to ooze out
almost in all walks of life. Throughout the last decade, the educated¢arstious
segment of society hdseenraisingvoice against it andhaking efforts tacreate mass
awareness. Some steps taken in this direction were highlighteglseventh chaptdBut
the issueat handstill dominates and deeply affects the dskinned segmendf Indian
society

Therearenumerous reasons behiskin color biasone major contributing factor
is the continuous endorsementtbe skirlightening productdy some of the major
superstarsA partof Indian population idealizes the showbiz stars and buys products just
due to their association with their favorite artisife estimated growth and future
predictions of the sales of sKightening products suggest that India still has a long way
to go until colorism and the practice of skightening become obsolete.

Skin color discriminatiowleeply affects thife experiences aflark-skinned people
in India. The lighter a person is, the closer he/she is to wkiteethe better and more
beautiful he/she is. Although proper research evidence to back this claininldcis.
People or mediaarelyaddress the isswxplicitly even thouglit impactsmillions oflives
at various stage3.he impressions of colorism can be seamgingfrom participating at
school dance performances to winning beauty pageants, from selection of potential life
partner to geing a high paying job. The consequenceskif color biasareevidentand
women could easily get emotional narrating tipeirsonal experiences.

2019 marked the first year in the history when all the title holders for the top five
beautypageantsvere black women. Theontestantsvere crowned as Miss USA, Miss
Teen USA, Miss America, Miss World and Miss Universbe skin color diversity
through along-fought battle which still continues is finally being celebrated in many
parts of the world This diversity is being celebrated in various parts of the gJobe
specifically in the US and Europ&he definitions of beautgre slowly and gradually

changing.It is now a common trend, particularly in social and mainstream media, that

34 According to Ritz, intersectionality is a theory that exasmsithe ways the various social andtarally
constructed categories intersect on multiple levels, manifesting themselves as inequality in society (Banks
2012: 1263).
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beauty comes in altolors and shapesighter skin coloris no longer associated with
being beautful and desirableColorism howevels still part of both reality and pop
culture.

As far as India is concerned, the baby steps taken in the way to combat colorism
have surely a long way to go. It still requires time when the common masses will not
equate fair skin with beautit is unclear when #indian media inages will notproject
dark skin as something thiatunwanted andeedsnstantalterationand cleansg. Huge
efforts will be required to make the masses understand that fair skin is not the only
criterion to select potential spouse.

As | sit here to write the concludimgmaks of my thesis an idea sparks in my
mind to crosscheck the google image resultsiiob e aut i f ul womsn in | ndi
expected, see predominantly the images of fakinned womer(see figurel6). To
conclude, India has a long way to gefore it embraces itsetb celebrate its rich skin
color diversity in its trueessenceand to come out of the shackles of skin color

discrimination
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DeutschsprachigeZusammenfassung

Schonheit ist eine subjektive Angelegenhaite Person kann fur eine Person schon sein
und furdie andere nicht schoBs gibt ebenspahlreiche Schdnheitsideale auf der ganzen
Welt. Obwohl sich die unterschiedlicherSchonheitsstandards den verschiedenen
Kulturen im Laufe der ZeweranderrhabenhatdasWeil3seinder Hautschonlange Zeit
eine beherrschende Stele eingenommen. Es wurde alsausschlaggebende
Rahmenbedingunigstgelegt, um zu entscheiden, ob eine Person schon ist oder nicht. Die
vorherrschenden eurozentrischen Schénheitsideale wurdendiefglobalisierungdie
Reprasentation in den Massenmedien ded Kolonialismus stark verbreitet. Diese
Aspekte legen ree, dassdas Weildsein der Haut schoén,hochgeschatztund
winschenswert ist. Verschiedene Lander, in dereewiegendMenschen mitrauner
oder dunklerHautfarbe leben, wideispielsweiReStidamerika, Afrika, die arabische
Welt, oder dieasiatischpazifische Region, sowflidasien, sind stason hegemonialen
Schonheitslealenbetroffen, insbesondere von der hellen Hautfarbe.

Das 20. Jahrhundert ist in vielerlei Hinsicht von Bedeutung, inbbé/erbreitung
der Massenmediermu einer wesentlichen Veranderung fuhméemalszuvor in der
Geschichte war die Menschheit so vernetzt und bewusst wie heute. Die Exposition
gegenuber westlichen Medienbildern hat im letzten Jahrhundert ebenfalls mtiglbne
zugenommenBegleitet wurde diese Entwicklung durch die in zahlreichen Teilen der
Welt bestehende Kolonialherrschd&eides sindvesentlichd-aktoren, die zum Glauben
an die Hegemonie der hellen Haut gefihrt halemistorischen Erzahlungen windft
ein Bild des wilden, ungebildeten und dunkelhdutigen Eingeb@ereichnet, der dah
seinen weil3h&dutigen Meister unterdrickt wildiese Erzahlungen sind voll mit
schmerzhaften Erfahrungen.

Indienwar rund drei Jahrhunderte eine britische Kolonie und bevorzugt auch helle
Haut. Es ist ein Landhit einerVielfalt von Hautfarben in demein heller Hautton mit
Schoénheit, hoher Kaste und Klasse verbundénd. Wenn eine Person mit hathe
Hautton geboren wat, wird sieals Kindvon den Verwandtenft bewundert Aufgrund
diese biologischerEigenschaftst es moéglich, dassine Persorivilegien und bessere
Lebenghancenerhélt. Die Bevorzugung heller Haut ist zwar fir beide Geschlechter
winschenswertaber die Frauen haben mehr Druck sich diesem Schonheitsideal
anzupassen, da sie in erster Linie nacmikéeperlichen Egenschaftebeurteilt werden.

Der Wert, der dem weiblichen Kdrper beigemessen wird, hangt stark von der Hautfarbe
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ab. Wenreine Frathelle Haut hat, hat sleesondersan Berufs und Heiratsmarkbesses
Chancen.

Die gegenwartige Faszination der Inder fur die helletHat einemumfangsreichen
historischen Hintergrund, der uns sagt, wann, wie und wedrese Faszination begonnen
hat Es ist daher von entscheidender Bedeutung, kiolz mit der historischen
Entwicklung Indiens als Nation zu befassen. Indien ist eioasvenigen Landeaufder
Welt, das reich an kultureller, rassischer, religioser und sprachlicher Vielfalt ist. Es hat
einen umfangreichen historischen Hintergrund, der sich Uber einen Zeitraum von etwa
funf Jahrtausenden erstreckt.

In den verschiedendfpochenwurde es von zahlreichen Invasoren beherrscht. Die
bekanntestetnvasionen unter ihnen simtérArier, derPerser, dr Griechen, dr Araber
und cer Briten. Die britische Kolonialherrschaft war dietzte vor der Unabhangigkeit
Indiens als Nation imahr 1947. Es waawardie letzte Invasioraber gleichzeitig die mit
den starksten Auswirkungerf-estzuhaltenist, dass alle Invasoren im Vergleich zur
dunkelhautigen einheimischen Bevolkerung eine helle Haut hatten. Aufgrund dieses
komplizierten undumfangsreicheristorischen Hintergrunds wurde helle Haut mit
Macht und hohem Status verbunden.

Da helle Haut in Indien stark bevorzumt, flhrt dies zu einer nachteiligen
Behandlung von Personen aufgrund der Hautfarbe. Dieser Unterschied im Verhalten
gegenuber einer Person, der ausschlieBlich auf ihrer Hautfarbe besitdhtals
Kolorismus bezeiamet und tritt innerhalb einer RassengemeinschafiCifBegriff des
Kolorismus ist von dem Rassismus abzugrengzen die nachteilige Behandlung einer
Rassengemeinschaft gegentiber einer andéaegestellt.Im Rassismus glaubt eine
Gemeinschaft, der andmn Uberlegen zu sein. Obwohl Rassismus und Kolorismus zwei
verschiedene soziale Konstrukte sind, sind sie, insbesondere in den USA, nicht
voneinander getrennt.

Die Vereinigten Staaten haben einen historischen Hintergrund und die Wurzeln des
Kolorismus lasen sich auf den vorund vier Jahrhunderten vorherrschenden
Menschenhndel zurtckfiihren. Obwohl die Sklaverei in der heutigen Zeit offiziell
abgeschafft wurde, sind ihre Spuren in Form von Kolorisnmuden USA noch immer
zu spuren. Es gibt zahlreiche Forschungsergebnisse, die darauf hindeuten, dass
Kolorismus in den USA weit verbreitet istBesonders betroffen sind davon
afroamerikanische Frauen. Die Analyse von Daten, die von verschiedenen

Wissenschftlern gesammelt wurden, hat gezeigt, dass hellhautige afroamerikanische
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Frauen im Vergleich zu dunkelhdutigemafroamerikanischenFrauen bessere
Lebenschancen haben. Die hellhdutigen Afroamerikanerinnen haben eine vorteilhafte
soziale Position, da sie mgroRerer Wahrscheinlichkeit eine héhere Ausbildung
abschliel3en, besser bezahlte Jobs erhalten, in einer guten Nachbarschaft leben, gute
Partner heiraten und mit geringeren Haftstrafen rechnen missen.

Der Kolorismus ist ein globales Phanomen und viele emsshaftliche
Untersuchungen belegedies. Obwohl umfangreiche Forschungsergebnisse zum
Kolorismus in Indienseltensind, habeneinige Forschungsergebnisgeoch bestatigt
dass Frauen mit hellerer Haut gute Aussichten auf Arbeit und Heirat haben. Diese
Abschlussarbeltat einige der wertvollen wissenschaftlichen Arbeitendsrdpopularen
kulturellen Gebrauchegesammelt, die es unterstitzelas Kolorismus in Inden weit
verbreitet istEs besteht jedoch ein groRer Forschungsl Bewertungsspielraum, um
dies weiter zu belegen. Der Druck, gut und schdn auszudsdiefft, beide Geschlechter,
aber die Frauertragenmeistens e Hauptlast. Frauen sind vor allem aufgrund der
patriarchalishen Vorherrschaft und des Privilegs in der indischen Gesellschaft
gezwungen, sich den Schénheitsidealen anzupassen.

Glenn (2008) betrachtet das physische Attribut der hellen Haut als symbolisches
Kapital. Aufgrund dieser Eigenschaft erhalt eine Persomelridheren Wert und hat
automatisch Zugang zu besseren Lebenschancen. Dieses Kapital kdnnte leicht verwendet
werden, um soziale Mobilitat und privilegierte Lebensstile zu erlangen. Dies kann
insbesondere dann der Fall sein, wenn eine Frau mit diesem Keipigal Mann mit
wirtschaftlichem Kapital heiratet. Diese Art der Beziehung ist fiur beide Partner von
gegenseitigem Vorteil.

Helle Haut ist in Indien fast ein&ulturelle Norm. Es wird stark in den
Medienreprasentationen als Symbol fir SchonBewinschtheiind Erfolg prasentiert
und beworben. Die meisten weiblichen Schauspieler haben helle Haut. Die Rollen, die
den Schauspielern zugewiesen werden, basieren manchmal auf bestimmten Stereotypen.
Wenn der Charakter beispielsweise einer niedrigeste/Klasse angehdrt, muss er/sie
dunkelhéutig seinEinige Schauspieletutzen sogenanntédsBownfacedi Makeup um in
die Rollen zu passemiesesThemaist in der jungeren Vergangenheit zu bestimmten
Anlassen erneut aufgetreten.

In den letzten zwei Jahehnten gab es in Bollywood (indische Filmindustrie) den
Trend, ausléndische, hellhautige Backrodrghzerinne, welchgparlich bekleidet waren

traditionelle Tanze tanzen zu lass@er Trend hat sichedochim Laufe derZeit
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verlangsamt. Gleichzeitig haben einige Schauspielerinnemit unterschiedlicher
Abstammungin Bollywood, grol3e Erfolge erzielt, und alle von ihnen halbairlich

eine helle Hautfarbe. Bestimmte Lieder gebrauchen héaufig das @aoit(wortlich

weillhautige Frau), um diechonheit der Geliebten fben

Die Medienprasentationen konnen nicht ohne Erwdhnung von Werbung
vervollstandigt werden, daerausdie Einnahmen fur die Ausfiihrung der Unterhaltungs
und Nachrichtenprogramme genetieerden Unter den zahlreicheim den indischen
Medien beworbenen Produktemehmen hautaufhellende Produkte den grof3ten Anteil
ein. Viele hautaufhellende Produkte werden beworbeginnend bekFairnessCremes
bis hin zu hautaufhellenden Korpersprays. Die Werbefirmen verwenden inteligent
Techniken, entwickeln einprdgsame Slogans und erzéhlen Handlungen mit der Fahigkeit,
sich sofort mit den Gefiihlen der Zuschauer in Verbindung zu setzen. Die Werbung fur
solche Produkte spielt eine wichtige Rolle, um den Umsatz zu steigern und Einnahmen
Zu generieren.

Die Anzeigen fur hautaufhellende Produkte zeigeaistenseine erfolglose,
unzufriedene und traurige Person. Nach dem Auftragen des beworbenen Produktes
kommt eszu totaler Veranderungler Haut. Die Hautwird schlagartig helleund
zusammen mit dieser amtlesich die vorherig Grundstimmungin eine positive.
Hautufhellende Produkte werdsowohlin Form von Videos im Fernsehé&eworben
als auch in Magazinen unduf Werbé¢afeln in Grol3stadtenGrundaussage all dieser
Werbemalinahmen ist, dass man das Produkt kaufen sollte, um eine Haliez
bekommenDie dunke Hautwird in den Anzeigemls unerwtinscht dargestellt und muss
dringend geandert werden, um sich in den vorherrschenden Rahmen der Schonheitsideale
einzufigen. Wenn keine MalRnahmen ergriffen werden, ist dies eine Hurde fur den Erfolg,
dasSelbstertraue und die Schonheit einer Person.

Der Boom der Industrialisierung im 20. Jahrhunb8eathte einélassenproduktion
aller Arten von Produktemit sich, was schlief3lich zu ein&onsumkultur fihre. Ebenso
wurden nassenhafthautaufhellende Produkte hergestelitobei es sichum eine
weltweite Mult-Milliarden-Dollar-Industriehandelt Auch in Indien gibt es zahlreiche
Arten von Hautaufhellungsprodukten, zum Beispiel Faint&ssnes, Seifen,
Gesichtseinigungsnittel, Ole, Seen, Talkumpuder, Deosprays, Lotionen und
Feuchtigkeitscremes. Diese Produkte sind je nach Inhalt in verschiedenen Verpackungen

von unterschiedlichen Markeerhaltlich. Man kann sogar diéinmalpackungemnit
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FairnessCremes und Bleichmitteln bekommen. Dierfligbarkeit und Preisgestaltung
der Produkte ist kein Thema. Sie kdnnen je nach finanzieller Situation gekauft werden.

In Indien gibt es viele lokale, transnationale und internationale Kosmetikmarken.
Unter ihnen dominierdindustan Unileveden Marktmit der meistverkauften Fairness
Creme namenBair & Lovely. Inr Name deutet darauf hin, dass nmam dannschon ist,
wenn man fair(hellh&utig)ist. Es wird seit Uber einem halben Jahrhundert in Indien
verkauft, und es gibt keinénderin, die nichtsvon deser Cremegehért hat
Wahrscheinlich ist, dass auch ein gro3er Prozentsatz der Inderinnen, die Creme
mindestens einmal in ihrem Leben benutzt Batfgrund des lukrativen Geschafts mit
Hautaufhellungsprodukten haben viele internationale Marken ihre eBairn
Produktpaletteauch in Indien eingefiuihrt. Die internationalen Kosmetikmarken wie
L6Or ®al , QuhdaNeytrogewa produaieren, bewerben und verkaufen ihre
Produkte iraller Offentlichkeit.

Neben Hautaufhellungsprodukten gibt es auch andere Optiomeden Hautton
aufzuhellen. Es gibt medizinische Eingriffe wie Labkutaufhellung, Lase¥ielanin
Operation und GanzkorpeiHautaufhellung. Diese Methoden kdénnen nur vom
wohlhabenden Teil der GesellschiaftAnspruch genommerma sie sehr teuer sinDer
chemische Wirkstoff Glutathion (GSH3t in letzter Zeit fur seine hautaufhellenden
Eigenschaften bekannt geworden. Es kann in Form von Tabletten zum Einnehmen oder
intravendsen Injektionen und Tropfen gekauft werden. Die Verwendung von
hautaufhellenderCremes, Bleichmitteln und Chemikalien ist nicht ungefahrlich. Die
Ubermafige und haufige Anwendung dieser Produkd®/erfahren kann sich nachteilig
auf die Gesundheit auswirken.

Kolorismus ist in Indien allgegenwartig. Dies kann im Allgemeinen in Feines
Vorurteilszur Hautfarbe, einer Veranderung der LebensmdglichkelrBevorzugung
von heller Hautund einer Forderung durch Medienbilder festgestellt werden. Die
Besessenheitvon Haut in Indien hat einige Menschen dazu motiviert, dagegen
vorzugehen,um verheerende Konsequenzen fur die zukinftigen Generationen zu
vermeiden. Unter ihnen sind didomen of WortBtiftung, die SchauspieienenNandita
Das und Kangana Ranaut erwahnenswert. Dartber hinaus gab es kleindVi8d@al
Kampagnen, die die Offdichkeit dazu motivierten,Aden kolonialen Katér zu
Uberwinden und die natirliche Hautfarben ganzem Herzemzu akzeptieren. Die
geschlossenen Definitionen von Schonheit und ihre Fixierung mit hellem Hautton andern

sichalsoallméahlich
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Appendix

Figure 1:Kali Mata1 black goddessstatue(from: www.indiamart.com

shaadi

Perfect, we are almost done!

Please provide some lifestyle information
o < O °

Figure2a A matchmaking website asks for skin torfeom: www.shaadi.com)

Figure2b: A projection of skin colodiversity in India(from: www.youtube.com)
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M4 Gaur Mglk M.Nadi 23
Nov 85, 2:30 AM, 5'8" Del Bsd
Fair Boy Wkg TATA 11 Lpa
BUMS. Fmly Invtd Smart/Sci .
/Comm./Wkg N.Wkg Girl.

Call: 9810xxxxxx, 9811 xxxx%xX

WANTED a beautiful,
homely girl for fair, smart,
handsome boy, Gupta Sing-
hal, Manglik, march 1989
born/5'7", Lawyer, LL.B(H)
(Delhi)/ LL.M (US), from a
reputed family of Jaipur.
Cont: 98x000006xx, 9330000008

E-mail: groom123@gmail.com

ANSHIK Manglik, Handsome
Mathur 28 yrs/ 63" Boy, Family
Business, Seeks Edu Non Wkg
Only Mathur Girl.# 98xxxxxxxx

Fomails voviaiomail com

Figure3: Matrimonial section of a newspapérgm: www.youtube.com

Figure5: A snapshot o& songfrom 19605 from: www.youtube.com

PQM4 SPB Garg Antya Nari
29/5'7" Fair Handsome
B.Tech MBX Bank Manager
10 LPA Cont: 98xxxxxxxx or
E-mail: xyx@gmail.com

PQM4 fair bful 517

4/7/84"D tech dist mba

wrkg tes parents class 1
offers rptd fmly.contact
E-mail: xyx@gmail.com

SRIV fair handsome boy
28/6'3" Brrech IIT-K MS Ph.D
USA pursuing Post Doc. in
USA. Educated status bussn.
fmly from KNP. Mob:
I8xxxxXxxX, PINXXXXNXK OF
E-mail: groom123@gmail.com

Looking For Beautiful,
Homely Girl For Jain
Educated Boy 31 Having




Figure6: Foreignbackground dance($rom: www.youtube.comf

QIres, | winter
[ovelyy| FARNESS

fair

Lovely

=W/
belcl)/\(/e/y

Our Best Ever Formula
for Our Best Ever Fairness Treatment

Figure8: Hoarding offair & Lovelyin an Indian city {rom: www.tyglobalist.org)
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intoducing ' pars 0
WHITE PERFECT -4
. 1

Figure9: L 6 O rWihidelPerfect Rangdrom: www.pinterest.com)

FigurelO: Aishwarya Rai (1994) Manushi Chillar (201T)gm: www.pinterest.de)

Figurell: Miss India 2019 state finalister¢m: www.indiatodayin)
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